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course are to develop an understanding of the American market system, 
and how the individual affects and is affected by the American market 
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COURSE DESCRIPTION 
CONSUMER EDUCATION - HOME ECONOMICS 



Accreditator No* 2675 
Grade Level lO-'ll 
Course Length - 18 Weeks 



The Consumer Education - Home Economics course is 
designed for a semester course for the senior high school 
students - grades 10-12, 

Its purposes arei 



1) 



2) 



3) 



to develop an understanding of the American 
market system, and how the individual affects 
and is affected by the American market system. 

to provide students with opportunities to 
develop basic skills, ccncepts and understand- 
ing necessary to achieve optimum satisfaction 
from the utilization of resources. 

to provide students with the opportunity to 
clarify values and identify goals by using 
the decloion-maklng process. 



Upon completion of the course, the student will respond 
to a final examination (measuring achievement of five 
curriculum objectives) with at least 701 proficiency. 
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GOAL 

To design, develop. Implement and validate an experim- 
entally oriented consumer education curriculum for secondary 
school students in Consumer Education - Homa Ecrnomics. 

This is a semester course which will provide for indi- 
vidual diffarences, be ralevantj and develop the skills 
needed^ by the students in the market place* 

CURRICULUM OBJECTIVE 

Upoh completion of this course^ at least 70% of the 
students will be able to: 

1) describe how the American economic system works and 
how the individual and family affects and is affecte 
by the economic system 

2) eKhibit a knowledge of how an individual's values 
affects the use of resources 

3) exhibit knowledge and demonstrate skills in using 
community resources to obtain personal and family 
income 

4) exhibit knowledge and demonstrate skills in the area 
of money management 

5) exhibit knowledge and demonstrate skills in the 
buy?Lng of goods and services* 

Evidance of satisfactory course completion will be the 

student's written response to an oral or written test with at 

least 70% proficiency. 
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CONSUMER EDUCATION 



- HOME ECONOMICS 



NEEDS ASSESSMENT 



ur young people need: 

To davalop an understanding of how the American Economic 
System works and how the individual affecta and is 
affected by the economic system, * 

To recognize job opportunities available in the area of 
consumer ecQnomlcs and related fielda of interest. 

To acquire knowledge and develop skills in money manage- 
ment and decision making In the market place. 

An exper lent ially oriented consumer education curriculum 
to meet interest and ability levels of all secondary 
school students* 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS _ 
TERMINAL PERFOroUNCE ACCREDITATTON RTANDAJU): 

OBJECTTVE NO. 1 , Q ______________ 

Upon completion of a series of planned learning experiences, at least 
76% of the students will demonstrate an understanding of how the 
Amarican economic system works as evidenced by correctly completing 
at least 70% of the test questions on the unit. 



NO* 



INTERMEDIATE 
PERFOIMANCE OBJECTIVES 



NO. 



1.0 



CRITERION MEASURES 



See attached test 



ANSWERS 



PART I 



1* 

2 , 

3 . 

4 . 

5 , 

6 . 

7 * 
8. 
9 . 

10. 



T 
T 
F 
T 
F 
F 
T 
F 
T 
T 



11 , 
12. 

13 . 

14 . 

15 , 
16. 

17 , 

18 , 

19 . 
20, 



F 
T 
F 
T 
F 
T 
T 
T 
F 
F 



PART II 

1. D 9, C 

2. C 10, B 
3 * D 1 L , D 

4. D 12, C 

5 . D 13 , B 

6 . D 14 . D 

7 , B 1 5 . C 

8 . C 



EKLC 



6 



CONSUMER EDUCATION ^ HOME ECONOMICS 



1^2 



1,0 Criterion Measure ^ PART I 

DIRECTIONS I Write the word TRUE or FALSE to ihv left of tlic 
statements below* 

1. The "opportunity cost" of a goods or a service is the 

value of that which you gave up when making your 
choice between two things. 

2. The profit motive is the incentive for the owner of a 
business to satisfy the wants of consumers. 

3. The gross national product refers to the total wealth 
of a country . 

4. The primary reason for working is to earn an income 
" with which to buy goods and services. 

5* In a market system the government does not influence 
production and price* 

■ 6* One's personal eco iomic decisions do not influence the 

economic conditions of the nation's economy* 

7* The market syst em of meeting demands for goods and 
services is a system of freedom of choice* 

8* In a traditional economy the nature and price of goods 
~~ ™^ and services Is determlnad by the dollar vote cast In 

the market place. 

9* Economics is the study of the relationships that exist 
among the components of the total economy* 

10. The major type of currency issued by the Federal Re- 
— serve System Is the federal reserve note, 

11* Deposits in a checking account are called collateral- 

12* The purchasing power of money is measured by the 
~^ ^ ~ quantity of goods that a given aniuunt of money will 

buy . 

13. All state banks are compelled to he members of the 

Federal Deposit Insurance CorporntLnn. 

14. The primary object Ivf» of Llii' F<*dernl Hf'Hnrvr HyHlf^m in 
to achLeve economic m I n I) 1 1 I I y Ihrtin^'.h Mm i n n I r a \ (M 
r r ed I t , 
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CONSUMER EDUCATION HOME ECONOMICS 
1.0 Criterion Measure - PART I (continued) 



15* Individual savings accounts are insured up to $80s000 
by the FDIC . 

16* Banks represent the basic set of institutions that 
provida the machinery for the monatary system* 

17* Expanding credit has the same effect as increasing the 
supply of money. 

IS* When a local or state government wishes to use craditj 
the usual procedure is to sail bonds. 

19* Competition tends to increase prices* 

20* Sirce advertising increases the price of goods, prices 
to consumers would decline if advertising was discon- 
t inued * 
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CONSUMER EDUCATION - HOME ECONOMICS 



L»0 Criterion McaRure - i^ART IL 



DIRECTIONS I Place the le t ter n 1 y of the correct response ti> Lhe 
left of the number. 



1. Which of the following is a criticii^m of advertising? 

a, informs customers about new products 

b. stresses exclusive features of products 

c, builds customer preference for a particular brand 

d. appeals too much to emotions rather than to reason, 

2, Advertising chat stresses the benefits of a certain class 
"or type of product rather than a particular feature of a 

product is called 

a. consumer advertising 

b* business advertising 

c, primary advertising 

d, selective advertising. 

3* In relation to the total value of all goods and services 
produced in the United States^ the amount spent for ad- 
vertising per year is 

a. less than 1 percent 

b, approximately 10 percent 

c. approximately 5 percent 

d, approximately 2 percent. 

4. Advertising per dollar sales is highest for 
a. insurance companies 

b* beverage companies 

c. banks 

d. tobacco products. 

5. Effective regulation and control of advertising includes 

a, standards adopted by individual consumers 

b, decreasing consumer prices 

c, standards adopted by individual business firms 
d- all of the above. 

6. Money, in the United States, serves as 

a. a medium of exchange 

b. a measure of value 

c. a store of value 

d. all of the above. 
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CONSUMER EDUCATION - HOME ECONOMICS 



Criterion Measure - PART I I (continuGd) 



7. Currency is money In the form of 

a. coins 

b* paper or folding money 

c . checks 

d, all of the above. 

8. Host of the currency now in circulation consists of 
a* silver certificates 

b - CO iris 

c. federal reserve notes 
d* national bank notes, 

9. The form of money that accounts for more than 80% of all 
the money circulating in the United States today is 

a * coins 

b p currency 

c r^'checkbook money 

d, none of the above. 

10. A national bank is one that 

a* is owned by the Federal Reserve System 

b, has obtained its charter from the United States govern- 
men t 

c- operates in more than one state 
d, operates in a national market. 

11. An economic good Is 

a. any material that is useful to man in satisfying his 
wants or needs 

b. any object that is scarce enough that it commands a 
price 

c. almost everything a person owns 

d. all of the a bp v e , 

12* Capital goods refers to 

a. cornorate securities 

b. money in savings accounts 

c. goods used to produce other goods 

d* money held by financial institutions. 

13* In economics i the term opportunity cost refers to 

a. Che value of that which is chosen in terms of Itfi 
monetary value 

b* the value of that wh I nh Lh given up by oaunomlr rholftc 

c, the value of that whlnh in chf)BC-n I 'rrrrni nf snf ] u \ n - 
tion of econnmic wnntH Tv " • 

d, none nf thp nhcivn* 
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JNSUMER KDUCATION = HOME ICCONOMLCS 



1.0 Criterion Measure - PART II (conclnued) 



14. The most remarkable characteristic of the market aconomy 
is 

a. the high production of goods and services it creates 
through central planning 

the speed and certainty by which it raises the level 
of living 

c * the way in which it assigns production tasKS to 
individuals 

d* the fact that no one is forctd in any way to produce 
certain goods and services* 



15* In economics, we defii an Institution as 

a. producers and consumers working together 

b. buildings or companies where economic activity takes 
place 

c* a social arrangement which influences how we think 

and behave 
d. a depository for money* 



U 

o 

ERIC 
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- - COURSE CONSUMER EJUCATTQN - H QMK P:^(^^^n^n^■^ 

TERMINAL PERFORMANCE ^ ACCREDITATION STANDARD: 
OBJECTIVE NO. 1« 0 (cont'd.) 



NO, 


PERFOKMANL. El UsJc*wiiv&D 


NO. 


CRITERION MEASURES 


1 * 1 


i=i ^ w « -f* T.T T n n 
xtis scuoenc wixx 

ideatlfy the principles 
of t h 6 Ani eriGsn eco- 
nomic system as evi- 
H^nred bv respondine 
correctly to 10 out of 
Z qu.eStion&a 


1 . 1 


See 


attached test 








ANSWERS : 








d 


1 . 








e 


2 . 








f 


3 . 








.1 


4 . 








i 


5 . 




• 




h 

a 


6 . 

7 . 








c 


8 . 








b 


9 . 

__10. 

12 



ERIC 
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CONSUMER EDUCATION HOME ECONOMICS 



1,1 



Criterion Measure 



DIRECTIONS 



To the left of the number write the letter only of 
the correct definitionp 



1* market system 

2. profit 

3, competition 

4* free enterprise 

5. deflation 

6* mixed economy 

7. private property 

8. inflatipn 

9. gross national product 
10, consumer price index 
11* opportunity cost 

12, consumer 



portion of your income that 
you keep or invest 

sum total of iat\l goods and 
services prod xrz e d in the 
United states 

rise in the price level of 
goods and services 

the nature and price of goods 
and services produced are 
determined by the dollar vote 
cost 



excel 



of incoma over expenses 



effort of business to gain a 
larger share of the market 

cost of buying a constant 
quantity of goods and services 
for a family of four 

government and private enter= 
prize share in economic deci- 
s ions 

fall in prices and decrease, 
in unemployment 

private ownership of production 
with competition for profit 

anyone choosing and using goods 
and services 

what you give up to acquire 
something 



erIc 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 



TERMINMi PERFOB^NCE 
-OBJBCTIVE NO* 1 , 0 (cont'dO 



ACCREDITATION STANDARD i 



NO. 



INTEMHDIATE 
PEM'ORMMCE OBJECTIVES 



1.2 



ERIC 



The student will damon- 
strata his knowledge of 
the circular flow of 
goods p services and 
monay in our econoniic 
syatem by idantifying 
correctly 10 out of 12 
terms on a flow diagram 



NO. 



1,2 



CRITKION MEASURES 



See attached test 



ANSWERS 



a « 


2 


b . 


5 


c • 


1 


d , 


3 


e * 


6 


f . 


7 


S * 


4 


h. 


4 


1 . 


8 


J * 


9 




5 


1 , 


5 
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CONSUMER EUUCATION - HOME ECONOMiCS 



i= 1 0 



1,2 Criterion MeaBure 

DIRECTIONS I Using the n u m b a r only of the correct terms, trace the 
circular flow of money, goods and services in £he 
Ame r lean economic system* 



b. 




s ^ 

h. 



1, 
j 

1 , 



1 , income 

2* productive resources 

3 . spend ing 

4 ^ taxes 

5. goods and services 



5 . subsidies 

7, transfer payments 

Bw income exports 

9, income imports 
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COUKSE CONSUMER EDUCATION - HOME ECONOMICS 

TERMINAL PERFORMMCE - ACCREDITATION STANDARD i 

OBJECTIVE NO. 1.0 (cont'd.) _ 



NO, 


PmFOKMANCE OBJECTIVES 


]N0* 


CRITmiON MEASURES 


1.3 


The student will racog-- 


1,3 


See attached test 












pies bahind the Amer±= 








can currency systein and 








their affect on the 








national economy by 








correctly identifying 








10 out of 12 dafini- 








tions . 












ANSWERS I 








1 , G 








2 , e 








3 • i 








4 . f 








5 , k 








6, d 








7. b 








8. a & J 








9 • h 








10, s 








11, g 








12, 1 
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CONSUMER EDUCATION - HOME ECONOMICS 



1*3 Criterion Measure 



DIRECTIONS I In the space to the left of the terms place the letter 
of the corresponding definition* Some definitions may 
be used more than onca. 



It raonetary policy 

2, Federal Reserve Sys t em 

3* commercial banks 

4. federal deficit 

S# reserve requirements 

6# fiscal policy 

_ 7. F D I C 

8* money 

9* demand deposits 

10, discount rate 

11. open market operations 
12p federal reserve note 



h 

1 

J 
k 



medium of exchange 

insures deposits in bank 

process of controlling money 
supply and credit 

government taxing and spend^ 
ing process 

system of 12 bank districts 
to control money supply 

government spends more than 
it takes in taxes 

used by Federal Reserve to 
control money supply 

checking accoun t s 

creates money by making loans 
based on deposits 

measure of value 

amount of money member bank 
is required to maintain 

security sold by Federal Re= 
serve 
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COURSE CQNStJMER EDUCATION - HOME T^CQNOMICS 



TlRMIHMi PERFORJ^CE 

OWECTIVE NO* 1.0 (cont'd.) 



ACCREDIIWI' 1 UN BTANDAIU) \ 



i 



ERJC 



NO, 



EM'ORHAHCl OWECTIVES 



1,4 



Tha atudant will iden- 
tify the functions, 
usee and types of ad- 
vertising that is use- 
ful to the Gonsumer in 
making a wise choice by 
correctly answering 14 
of the 20 questions- 



NO, 



1,4 



CRITERION M^SURES 



See attached test 



ANSWERS 

PART I 
1 . c 

2 , s 

3 , s 



PART II 



4 
5 



c 
c 



1. K 


4* 


X 


2. X 


5 , 


0 


3 K 






PART 


III 




1. T 


6* 


T 


2 . T 


7. 


F 


3- F 


8* 


T 


4 . T 


9. 


T 


5. T 


10. 


T 
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CONSUMER EDUCATION = HOME ECONOMICS 



1.4 Griterlon Measure 

PART I 

From the list below^ place a "C" in the blank buEure the functions 
that benefit the consumer and place an "S" in the blank before the 
functions that benefit the sailer* 

1. Permits comparison of goods and services, 

2* To educate consumers with new products and their use. 



3* To increase respect for the company and obtain more 
business • 

4* To acquaint buyers with information about products, 

5. To gain satisfaction by using a particular product or 
service* 



^ " PART II 

Which of the following is not an appeal used by advertising? Put a 
"X" before the correct ones and an -'O" before the incorrect ones. 

1, fear 4, bargains 

2* sex 5, numbers 

__ 3, self preservation 



PART III 

TRUE or FALSE 

1, Advertising can influence consumer decisions unconsciously 

2, Manufacturers and retailers are good sources for product 
information not found in advertisements. 

3, Tes tiomonials are a very reliable source of information on 
goods and services* 

4, Eighty-percent (80%) of purchases are made on an emotional 
leve 1 . 
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CONSUMER EDUCATION - HOME ECONOMICS 
Crlteiflon Meaaura - PART III (continued) 

5* Ada are designad to attract and hold one's attention* 
6. Advartielng has educational banefits. 

7- The food industry ranks high In advertising expenditures a 
eompared to tobacco and alcoholic bevarages* 

8. One purpose of advertising is to davalop familiarity and a 
favorable Image of a particular goods or service, ^ 

9* Primary advertising focuses attention on a class of pro-- 
ducts rather th*an a particular brand, 

10* Paopla pay attention to advertising whan they are planning 
to buy* 
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COUliSK CONSUMER EDUCATION - HOME E CONO MICS 



TERMINAL FEllFOmmNCE ACCRFDITATION STANDAnDi 
OBJECTIVE NO, 2,0 _ _________ 



Aftar completing the planned learnings In INQUIRY , VALUING , DECISION , 
mnd ACTION * , 76% of the students will demonstrata the knowledg^e and 
sklila naedad to use tha'se ^proeesses in the marketplaca as evideneed 
by eorraatly completing 70% of the test questions. 



NO. 


INTKR^iEI UTF 
PERFOl^ANCL mJWl'isim 


NO, 


CiriTEillON 


MEASURES 








2 , 0 


See attached test 










ANSWERS 1 












PART I - 


A-INQUIRY 


C-DECISION 






i 




1. D 


1, C 










>2, C 


2. F 






1 




3, F 


3* A 






i 




4, A 


4, E 










5* B 


5. D 










6 . E 


6, B 










B-VALUING 


D-ACTION 










1, B 


1, A 










2, E 


2* E 










3 . A 


3. C 










4, F 


4, F 










5, C 


5 , D 










6 , D 


6, D 








PART 11 - 


1, A 5 


, C 










2* C 6 


* C ' 


i 
1 








3 , A 7 


, D 


1 

1 
• 








4. C 8 


, B 


1 
j 
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CONSUMER EDUCATION - HOME ECONOMICS 
2^0 Criterion Test 

PART I - DIRECTIONS ; Below ±b a scrambled list of the steps in each 
of the four processes in the Spiral Approach to consumer 
education. Using the letter only^ arrange the steps in 
each process in the correct sequence* 

A. - INQUIRY PROCESS 



1* A, collecting data 

2* analyzing data and developing a conclusion 

3* Ct considering tentative conclusions 

4. D. recognising a problem 



____ 5, E. apply the conclusion to a new situation 

■ 6* F. clarifying terms and concepts 

- VALUING PROCESS 

1* A. clarifying values exemplified and Identifying 

conflicting values 

2* B. recogniElng value components of a situation 

3, C* analyzing value alternatives and hypothesizing 

about possible consequences 

4* examining value preferences 

5. E. considering valued-relevant behavior 

____ 6* hypothesizing about value sources and support-- 

Ing hypothesis 



CONSUMER EDUCATION - HOME ECONOMICS 



11-3 



2.0 



Criterion Measure 



C. - DECISION 

— _ !• 

_____ 2. 

— 3- 

___ 5. 

6 . 



p. - ACTION 



1. 
2. 

3 . 

4 . 
S . 
6. 



A. recognize a decision problem 

B. considering alternatives 

C. clarifying alternatives 

D. predicting consequences 

E. analyzing alternatives 

F. ordering alternatives 

A. recognizing issue 

B. considering evidence and alternative actions 

C. clarifying consumer actions 

D. organizing evidence and selecting accions 

E. analyzing actions and accepting consequences 

F. Initiating and evaluating actions 



PART II 



When Mel looks out the window of his office at the local 
school, he sees large, beautiful trees. They make him feel 
close to nature. The school admlni.f.tration has requested 
removal of these trees because they block the view of the 
street when motorists stop at the cornier, making It difficult 
to see approaching cars. 

Mel values nature and getting along with people. Check the 
one action below which would not agree with Mel's values. ' 

___A. Form a picket line in front of ti.v building. 
_^B. Write a letter to the editor of the local newspaper 
and ask for public opinion about the tree removal. 



C 

D , 



Form a committee to study alternatives to the tree 
removal. 

Check statistics to see how many accidents have 
occured at this corner. 
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CONSUMER EDUCATION - HOME ECONOMICS ^^'^ 
2,0 Criterion Measure (continued) 

2. Lana wanted to buy a safe toy to give her 18-month-old son 

plastic with felt ears and eyes. it looked safe. After 
her son had played with the toy, she noticed the nose had 

dorwltn"' ''^ fastened to the 
dog wlch a common straight pin. 

Which of the following la an issue which Lana faces and 

which requires action in the interest of consumer well-being? 
Check one response. i^^^ii^, 

__A. How can one get a refund for merchandiaa which la 
unaa tisf ac t ory ? 

__B, How can she get another toy dog that Is more aafely 
made ? j 

What needs to be done to keep unsafe toys off the 



market? 



_D. What needs to be done to teach children about the 
danger of some toys? 



a 4 



Mark lives in an apartment in which the heating system and all 
Che appliances are run by electricity. He has noticed that 
he is using more and more electricity, and he wants to reduce 
the amount he uses so that his electric bill is not so high. 

A representative of the electric company inspected Mark^s 
apartment and suggesL-d the following alternative ways to 
decrease Mark a electric bill. For each alternative, find the 
expected consequence in -he second column and write the letter 
of that consequence In tue blank before the alte- lative 



ALTERNATIVES 

(#3) Keep doors and 

windows closed when 
heat is on. 



^(#4) Defrost the 
freeEer more 
frequently , 



CONSEQUENCES 

A, Less heat will escape from 
the apartment 

B * May have to wear a sweater 
or jacket 

C. May take more time to do 
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CONSUMER EDUCATION - HOME ECONOMICS 



2*0 Criterion Measure (continued) 



5, Which one of the following statements expresses a situation 
which involvas value problems? Check the blank preceding 
your choice, 

^ ' The Horton's house was heavily damaged by a flood. 



B, Mrs. Johnson's vision is 20-30 which is carrectad to 
20^20 with glasses, 

C, Harold Peterson was born in Norway s±Kty=five years 
ago and moved to the United States with his parents 
when ha was five* 

p. Mr* and Mrs* Marshall argue every weak over whose 
turn it is to do the grocery shopping. 



6, You are in the library findini information related to the 
"causes of high grain prices in the early 70's*" Check 
the blank preceding the information sample listed below 
wh i c h b^es t aids you in studying the topic* 

A * A graph showing the increase in grain prices from 
1945-1973, 

B . A census on the midwestern states for the years 

1960-'1970 . 

C * A descriptive report on world-wide weather condi = 
tlons which have influenced crop production* 

D * A price index for one specific date showing the 
selling price of various types of grain on the 
market (wheat, barley, rice, oats, etc.)* 
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CONSUMER EDUCATION - HOME ECONOMICS 
2*0 Criterion Measure (continued) 



II-6 



7* Check the blank preceding the one question below which is 

specific and which clearly identifies a purpose for inquiry. 

A . What was the cost of grain in 1970? 

B . If food prices continue to rise, will the rest of the 
economy be affected? 

C . What effect did a growing world population have on 

grain prices in the early 1970's? 

_D . Who raises the bulk of the world's supply of grain? 



8* Four problems are listed below. Check the one problem which 
Is most highly value-centered. 

_A • Who licenses television stations? 

B* Who should decide what programs are on television? 

C ^ To whom can a person write to express comments about 

certain television programs? 

D > Who controls the type of advertising on television? 



26 



II 



cou 



R3E CONSUME R EDUCATION - HOME ECONOMICS 



TIRMIHAL PmFOBHANCE 

OBJECTrVE NO. 2.0 (cont'd.) 



ACCREDITATION BTMDAEDl 



NO, 



INTraMEDI^TE 
EBJFORlyy^GE OBJECTIVES 



2.1 



After completing a 
sarles of plannad activ^^ 
itias in INQUIRY, 76% 
of the students wli i be 
able to demonstrata the 
usa of tha inquiry 
procass by answering 7 
out of 10 test ques- 
tions correctly. 



o 

ERJC 



NO. 



2 . 1 



CRITERION MMSURES 



See attached test 



ANSWERS 



A, 
B. 

C . 
D . 
E , 
F , 

G . 
H- 
I 
J , 



3 
2 
1 
2 
4 
1 
3 
4 
6 
5 
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CONSUMER EDUCATION 



- HOME ECONOMICS 



2*1 Criterion Test 



DIRECTIONS 



Match the following 6 steps in the INQUIRY process to 
the correct consumer problems given below, 

STEPS IN INQUIRY 

1. Recognize a problem 

2. Consider tentative solutions 

3. Clarify terms and concepts 

4. Collect data and evaluate data sources 

5. Analyse data to develop a conclusion 

6. Apply a conclusion 

CONSUMER BEHAVIOR 

A. Request "fiber content" when purchasing yard goods. 

B. In order to ct>i^L*r=dl the increase in the price of beef, 
ration the amount of beef each person may buy, 

C. What effect does a growing world population have on grain 
prices in the 1970*s? 

D. Food could be raised on the ocean floor. 

E. Which TV set has the longest guarantee on parts? 

F. Why did people create more trash in 1971 than they did in 
1920? 

G. -'Bait and Switch" is a bargain offered to lure a customer 
into a store and then get him to buy more merchandise. 

H. in the library finding Information related to causes of 
high grain prices in the 1970'Sj a descriptive report on 
world wide weather conditions which influence crop 
production is studied. 
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^ HOME ECONOMICS 



11 = 9 



Criterion Measure (continued) 



A few weeks ago^ Lori was given a fish bowl with three 
goldfish. Two days later they died. She then read the 
instruction on the fish food container - "Do not feed 
to goldfish." She decided that in the future she should 
read labels more carefully. Today Lori is looking for 
fabric to make a dress which she wants to be machine 
washable. She reads the fabric labels very carefully. 



J. Lorna is shopping for fresh fruits. After studying the 

U, S. Department of Agriculture chart on the availability 
of apples and grapefruit and the cost of fruit per dozen 
each month of the year^ Lorna decides that the cost per 
dozen decreases as the availability of the fruit de- 
er aas es . 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 



TmflNAL PERFORMANCE ACCREDITATION STAOT)ARDl 

OBJICTIVE NO- 2 , Q (cont'dO ___________ 



NO, 


imiMEDlATE 
PEEFORl^CE OBJECTrVES 


NO, 


C.aTmiON MMSURES 


2.2 


After completing a 


2 . 2 


See attached test 




serias of planned activ^ 








Itias in VALUING, 70% 








of the students will be 








able to demonstrate the 








use or Cne inquirxng 








process by answering 7 








out of 10 test ques- 






* 


tions correctly* 












ANSWERS % 








A. 2 








B . 1 








C, 4 








D . 3 








E. 3 








F * 5 








r fii 
yr # D 








H. 6 








1.5 








J . 2 
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CONSUMER EDUCATION ^ HOME ECONOMICS 
2*2 Criterion Measure 

DIRECTIONS % Match the followlni 6 steps in the VALUING process to 
the correct consumer problems given below, 

STEPS IN VALUING 
1* Recognizing value components of a situation 
2* Considering value^r alevan t behavior 

3. Clarifying values exemplified and identifying 
conflicting values 

4. Hypothesizing about value sources and supporting 
the hypothesis 

5. Analyzing value alternatives and hypothesizing 
about possible consequences 

6* EKamlning value preferences 

CONSUMER BEHAVIOR 

__ A* The saleslady gives Lois $10 too much In change for a 
purchase* Lois is aware of the overage but takes the 
change and walks out * 

B* John is cons id er ing ■ s e II ing his car because his girl- 
friend doesn't like it. 

C. Lois might have been taught by her parents that when 
salesclerks make mistakes and undercharge a customer^ 

it is their fault and they must suffer the consequences. 

D. The Athletics Club decides to spend $300 raised for the 
children at an orphanage for playground equipment to 
improve their body coordination* 

E. The use of land for transportation conflicts with the 
use of land for recreation* 

F* The government should control the prices of all goods 

which are considered necessities of life in order to hold 
down the price* 
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11-12 



Criterion Maasure (continued) 



G. When I was 25 I was penniless. It didn't bother my parents, 
but 1 was unhappy, I decided I must either conquer my 
money problems or commit suicide. 



H 



Kids learn from their parents and relatives. I found it was 
difficult for me to recognize that I must understand money 
In a different way from my parents* 

Making a decision to buy a bicycle may be a concern for 
saving gasoline as well as a need for eKercise. 

What should a person do If he sees another person shoo- 
lifting? - 
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COURSE CONSUMER EDUCATTON - HOMF. F.nnNOMTns 



THMINM. PERFORMANCE 
OBJECTIVE NO. j ■ Q 



NO. 


INtElMEDL4TE 
PEEFOR^y^CE OMECTIVES 


NO. 


CRITmiON MEASURES 




After completing the 


2 . 3 


See attftchmd test 




planned activities in 








TiFnT^TON the student 








Tj-fll able to demon^ 








sr^r^f"^ the use of the 








H & r* 4 s ^ n Ti -^fliaic in uroc™ 








hv afiswer^infi cor=^ 








¥-i»f*^^v 7 out of 10 test 




















ANSWERS i 








A. 1 








B. 2 








C. 3 








D . 5 








E. 6 








F. 4 








C. 1 








H. 3 








I. 6 








J . 3 
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CONSUMER EDUCATION - HOME ECONOMICS 
2,3 Criterion Test 

DIRECTIONS I Match the following 6 steps In the DECISION process 
to the consumer problem given below. 

STEPS IN DECISION 

1. Recognizing a decision problem 

2. Considering alternatives 

3. Clarifying alternatives 

4. Predicting consequences 
5* Analyzing alternatives 

6, Choosing best alternatives 

CONSUMER BEHAVIOR 

A. Ed wants to make sure that If he should die or be unable to 
work while his children are under 18 years of age, his 
children would be provided for financially. 

B. If you were to find out that the water in your city has been 
contaminated, a possible alternative would be to use 
bottled water, 

— _ C. 2f a friend borrowed your new car and you later found a dent 
it, possible solutions would be to tell the friend that 
you have noticed a dent and ask if he knows anything about 
how it could have happened; or have the car fixed even if 
your insurance won't cover it and you have to borrow the 
money; or look the car over with anyone who is about to bor- 
row it so both of you will know if anything has happened 
when you aren't driving It. 

_ — ^ After coming to several workable alternatives, you are able 

to defend yoMr choice, 

!• Cathy has considered three choices. The choice Cathy is 
going to make is to take a new job, 

P. Ron and Judy's car is in need of costly repairs. They had./ ^ 

decided on three alternatives and are in the rrocess of 
evaluating each alternative. 

3 4 
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Il-lS 



Criterion Test (continued) 



Mr* and Mrs. Stainburg live in New York and are planning a 
trip to Wyoming. The decision to make focuses on what 
means of transportation will be best for them* 

Given a list ot grocery items, along with the ade from 
three stores, you should be able to name the ad that gives 
you the most information for what you want. 

After summing up your alternatives, you should be able to 
decide according to personal values and wants which one is 
best for you . 

Mike lives in an apartment and has a high electric bill. 
His overall value Is to spend less money on electricity. 
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COURSE CONSUMER EDUCATION - HOME E CONOMICS 

TIBMIHAL PmFORMANCE ACCREDITATION STANDMDi 

OBjECTWE NO. 2.0 (cont'd,) 



NO. 


INTSWmiATE 
PERFOBMANCE OBJECTIVES 


NO. 


CRITERION MMSURES 




After complating the 


2.4 


^^ m attached test 






plannad activities In 










ACTION , the student 










will damonatrate the 










ability to use the 










action process by cor- 










rectly answering 7 out 










of 10 test questions. 
























ANSWERS 1 










1 a . 










1 b. 










A c , 










2 d . 










4 e. 










6 f . 










3 g. 










5 h. 










6 i . 










J . 

r 
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CONSUMER EDUCATION - HOME ECONOMICS 



2.4 Criterion Test 



PIRECTIQNS ; Match the following 6 steps In the ACTION process to 
the correct consumer problems given below. 



STEPS IN ACTION 

1. Recognizing isaues 

2. Considering evidence and alternative action 

3. Clarifying consumer action 

4- Organizing evidence and selecting action 

5, Analyzing action and accepting consequences 

6, Initiating and evaluating action 

CONSUMER BEHAVIOR 

A. Lana bought a stuffed dog for her son. Later she noticed 
the nose had come loose. How can Lana^ as a consumer, keep 
unsafe toys off the market? 

B. Seeing a lot of litter on the sidewalks and streets, Mark 
decides to find out what citizens can do to stop themselves 
and others from littering. 

C. Evaluate a label according to most individual needs and 
stress the importance to the consumer for their well-being, 

D. After reading a label on the back of a food container, 
decide If this food should be eaten if a friend should not 
have more than 30 mg * of sodium per day* 

E. After seeing Sally's viewpoint, the committee has decided 

to inform other consumers of this problem as one alternative* 

Judge the effectiveness of the actions you initiated which 
caused the restaurant to improve the quality of food it 
serves * 

Mel loves beautiful trees. There is a city ordinance passed 
to cut down all trees In a particular area because of ob- 
structions. Mel has three choices to take which as a 
2orr^umer e-i a opan to aim. 
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« 

Tesc (continued) 



- HOME ECONOMICS 



II'IS 



H, Unit pricing is being discontinued in your local store. 
You should, along with other interested persons, arrange 
with the store manager a time that you could inform shop= 
pers of the valuo of unit pricing. 



Keeping the consumer's well-being in mind, evaluate 
action if you had helped bring nutritional labeling 
grocery stores in your area. 



your 
to the 



Would you serve a food high in carbohydrates if you know 
your guest can only have a limited amount per day? 



R8 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 
TERMINAL PERFORMANCE ACCREDITATION STANDARD^ 

OBJECTIVE NO. 3. 0 — = 

After exploring a unit on jobs, 76% of the students will demonstrate 
knowledge of the wide var3.ety of careers available to sCudentSs and 
develop skills necessary in obtaining and keeping a job as evidenced 
by responding correctly to 28 out of 40 questions. 



NO, 


INTHIMK^ lATE 
pmFORHANCE OBJECTIVES 


NO. 


CRITERION MEASURES 






3 * 0 


See 


attached 


test 








ANSWERS 1 










TRUE-FALSE 










1 , 


T 5 . 


T 9 * T 








2 . 


T 6. 


F 10 . F 








3 . 


T 7 . 


F 11 . T 








4, 


F 8. 


T 12 * T 








ABl 


IREVIATIONS - 








1 . 


C 5. 


A 








2 , 


D 6 . 


H 








3 . 


G 7 . 


E 








4 . 


F, 8. 


B 








ANSWER BRIEFLY: 








1 . 


Emp loy er 


- Employee 










1, personal contact 










2 , good 


working conditions 










3, be honest and objective 










Emp lay e e 


— Employee 










1, respect aLliers opinions 










2. don't 


take out problems 










on o t 


h n r 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 



TERMINAL PraFORMANCE ACCREDITATION STANDArai 
OBJECTIVE NO, 3 , 0 (cont-dO _ . 



NO, 


INTERMEDLATE 
PERFORMANCE OBJECTIVES 


NO. 


CRITERION MEASURES 






3,0 


(CONTINUED) 








2, 


Phone= 

1, talk to person named in ad 

2, find out what the job requires 

3, answer all questions asked 










Mall 1 

1* include job e7vJ^ ^^f l&nces 

2, activities th^^^ ?r ^ ^ht be use-- 
fulinthejoi', 

3, request personal interview 










Person i 
1. be prompt 
2* use proper grammar 
3* be ready to answer all 
ques t ions 








3 - 


Be there on time. 

Be as efficient as possible. 

Be absent only when absolutely 

necessary , 
Give at least 2 weeks notice 

when leaving the job. 








4. 

5. 


job analysis outline 

resume 

application 

interview 

sign your name and date 
attach form 
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CONSUMER EDUCATION - HOME ECONOMICS 



3.0 Criterion Measure - PART I 

DIRECTIONS I Put a £ In front of all true statements and an £ in 
front of all false statements* 



1* In considering an application for a jobs you should con-- 
elder the physical conditions In which you will be required 
to work* 

. 2. People work to keep thameelves occupied* 

3» Resumes 'give the employer an overall picture of you. 

4* When you enter the employer's office it is all right to 
smoke If you are nervous • 

5* Applicants can be rejected on the grounds of general ap- 
pearance. 

6, Applications should have blank spaces on them to let the 
employer know he does not know everything* 

7- Ads should always be answered either by a letter or in 
perifon. 

8* When answering an ad, never tell the interviewer about your 
personal problems* 

9* An employer has the responsibility of providing a good 
working atmosphere for his workers* 

10- The employee has no responsibilities to his employer. 

11* Job frauds are becoming more common in today's market 
because of the high rate of unemployment* 

12. Some type of training or preparation is required for every 
job * 
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111^4 



3,0 Crltarion Measure - PART II 
DIRECTIONS \ 



The following abbr aviations are often used in writing 
"help wanted*- ads* Match the abbreviation with the 
correct word. 



1. 


expd . 


A, 

B, 


advancement 
eKcellen t 


2. 


mos . 


C , 


axper lenced 


3 * 


t rne . 


E. 


months 
knowledge 


4 • 


opp ty . 


F . 


opportunity 


5. 


advnc . 


G. 


trainee 


6 . 


no exp • nec , 


H . 


no eKperience necessary 


7 . 


knl - 


I, 


furnished 


8 . 


exc . 


J , 


salary 



DIRECTIONS 



PART III 

Answer the following questions with brief answers 



1. 



2. 



3. 

4. 
S. 



Relationships in the world of work are very important. Give 
three rules for better r e la t ionship a between each of the following 
Employer - Employee Employee - Employee 

2. 2. 

3. 3. 

Name three Important things to remember when answering a want ad 
hy phojie^ , by ma il ^ in parson . 

Phone I Mail : Person t 



1. 
2- 
3, 



1, 
2 
3 , 



1. 
2. 

3. 



What responsibilities does an employee have to his job? 

List the steps involved in preparing for the Job interview? 

List two important things to ramamber when filling out an income 
tax return* 

1. 2. 
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COURSE CONSUMER EDUCAT TOKf ^ HOMP! EnnNOMTCS 

TEBMINM. pmFORMMCE ACCREDITATION STANDS i 
OBJICTIVE NO* 3.0 (cont'dO ____ __ 



NO, 



INTlKimiATE 
PHIFORMMCE OBJECTIVES 



3.1 



The student will collac^ 
and analyze Information 
on job opportunities by 
correctly answering 7 
out of 10 questions. 



NO, 



3-1 



CRITmiON MMSURES 



See attached teat 



ANSWERS I 

1 . T 

2 , T 

3, F 

4, T 
5* T 



6. F 

7 . T 

8 , T 

9 , T 
10. F 
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CONSUMER EDUCATION - HOME ECONOMICS 



3*1 Criterion Measure 



DIRECTIONS I Put a *'T*' in f ront of all true statements and an "F" 
in front of all falsa statements* 



1* It is important to collect as much information as 
possible in your particular area of interest* 

2* The study of job occupation is important in deter- 
mining ahftad of time if individual needs and wants 
will be me t - 

3, The majority of people employed as professional 

workers have not completed 12 years of school, 

4* Summer and part time jobs-are helpful in preparing 
you for a full time job, 

5, An Individual needs to have an alternate pl^n in 
choosing careers. 

6. Hobbies and Interests are not important to job 
selection. 

7* It is important to identify what qualifications are 
necessary for a particular Job before presenting an 
application . 



8* Employment agencies are one source of information 
as to what jobs are available in your particular 
area . 

9. In looking for information in a particular Job area* 
it is important to discover job conditions and 
benefits and how they will effect your job perform- 
ance • 

10. It is not important to check on- advancement possl- 
bilities in earnings when d iding on a Job, 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 



TERMINAL PEWOmi^CE 

?bEJECTIVE NO. 3 . Q (cont'd.) 



ACCREDITATION ST/^MID: 



NO, 



INTlRMmiATE 
PERFOWIANCE OBJECTIVES 



3.2 



The student will aval-- 
uata and davelop a 
plan to prepare Sot ^ 
Dbtaln and succead at 
a job or career of hla 
choice by corractly 
answering 7 out of 10 
questions ~ 



NO, 



3*2 



CRITmiON MEASURES 



Sea attached test 



ANSWERS I 
1 . T 
2 , T 
3* F 
4. T 
5* T 



6, T 

7 . T 

8 . T 

9 • T 
10, F 
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CONSUHeR education - HOME ECONOMICS 



3.2 Criterion Measure 



DIRECTIONS I Put a "T" in front of all true statements and an "F" 
In front of all false statements. 



Filling out an application for a job is probably 
the moat Important thing you will do in securing 
employment* 



_ 2. An application helps the employer decide If the 
applicant is worthy of consideration, 

3. On a job interview it is not important for you to 
know the employers company or products, 

4# Applicants can be rejected on grounds of parent 
friction . 

5# A resumes main purpose is to give the employer a 
brief outline of your qualifications. 

6, A pleasing personality is important to job advance^" 
ments and success, 

7* It is an important trait to be able to accept con- 
structive criticism on the job. 

8* When answering a want ad by letter, be sure to talk 
to the person named in the ad, 

9. When answering a want ad by phone, be sure to talk 
to the person named in the ad. 

10. Employers are not concerned with the relationships 
of employees as long as the work is successfully 
done* 
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COURSK _ CONSUMER EDUCATION - IIOMH ieCONOMI CS 



TERMINAL PmFORMANCE 

OBJECTIVE NO . 3.0 Ccont ' d . ) 



ACCREDITATION STAOTARD: 



NO. 



INTI^EDIATE 
PERFORMANCE OBJECTIVES 



3,3 



The etudent will Iden- 
tify taxation principle*; 
and recognise regular 
payGheck deductions by 
correctly answering 7 
out of the following 10 
questions « 



NO, 



3*3 



CRITmiON MEASURES 



See attached test 



ANSWERS I 

1 . E 

2. H 

3. B 

4. G 

5. F 



6 • C 

7 . A 

8. I 

9, D 
10 , J 
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III-IO 



3,3 Criterion Meaaure 

DIRECTIONS g Match the following questions with Its correct 
answer * 



1 • 


F , I s C * A • 


A 


How much you own 


2. 


U. Withholding Tax 


B . 


Shows how much has been 








withheld 


3 * 


W-2 Form 










C . 


Your disposable Income 


4. 


State Withholding Tax 










D . 


Keeps employers from 


5, 


Gross Income 




withhold in g taxes 


6. 


Nat Income 


E . 


Deals with Social 








Security 


7* 


Local Tax 










F. 


Total earnings 


8. 


I . R. S . 










G. 


How much you buy 


9. 


W-^4 E 










H . 


Federal Income Tax depends 


10. 


Department of Treasurery 




on income and number of 






d ep end en t s 






I , 


Collects taxes 



J* Responsible for developing^ 
dis tribu ting 5 and collecting 
Federal revenues 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 



f^pMINAL PmFORMANCE 
^^^fcrrVl NO. 3.0 (eont'dO 



ACCREDITATION STANDARDS 



if 



EKLC 



INTlIMmiATE 
PSIFOMIANCE OBJECTIVES 



Ths Student will cor-* 
tmctly complete steps 
Involved in filling out 
an income tax return 
by successfully answer- 
ing 18 out of 26 quas-- 
tlons « 



NO, 



3.4 



CRITERION MEASURES 



See attached 



(Answer sheet attached) 
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■Short. Fcrrri ?.040A U.?^. IrHi'lilnr! J* "■i^^JE>'>^ J^'-'i'it^ 



UMtv (It iuAt fciMrn. ti«« liiti 

_^^^/iiA-. — — ..-...—^ 



iMiiiili 



Filing status (chtick uiily Dnn) 
igf Single 

2 Q Marridd ftinig jQlnt rctiirn (uvrn II only one \w\ incornc) 

3 Q Married filing icparately. If bijouse Is also fiHiur, Kivu npouso's 

s»st iicufiiy nunibor in yeblgnaicd space above mi\ m\W full nm\^ 

htf# ...^..^....^ 

4 Q UnfTiarrlcd Head of Housi^hnid (Sot initrucitDii^ en p^cu 



Exemptions HcHiilnr/Ob or over/ IJIifui ^ ^^.^^^ 

do YOUrbUlf , , Iri* rj r 1 »iM-n!Kf 

b SpOUSt^ ^ • □ D □ tPit-thyfJ ^- 

c Flrsl n^rnob of your depdndont childfon v/ho lived 
^ Willi you _ ■_ 



S pi WdQw(er) with dapendefit child Ctear spnif^fi died ) 

8 Ffiiidentii! Claetlon K Dd yyii wish lo cJesipnals $1 of your \nyo% for \\\\% fundV 
I Camp^icn Fund * . jf ^ ratum, cloes your spounu wisli tg ciu^innule $J? 



d NumbtM of otliur dpfiojidfintu (from lino ^6) 

7 Total Di^fMni^iiQnu clniniD d . , _ ^ ^ 

No 





Yos 















If yyy clittk Hmj "yvi*' 
Of rtdii^B y^uf fei'yndi, 



1% 



Si 



^~ (Art^eii ^orms VV-!;/ 11 yiuvath 

0 Wpo^s* SBlories, tips, and other cniployoo compiiriyjlion, ^bie, ^eo in$!fiic!<yfi^ un n^cr ^ 

10a DlvWendi {W^iMl^ - ---- ^©b Lqss Exclusion Dalonce 

11 fnterast Ineome (if ovor 1^00* USD f orm 1040) • 

12 Total (add lin^i 9> IOq, and 11) <Ad|usirri Gross h trnrna) , , . . . . . ^ ^ ^ 



9 






10c 






11 ' 






12 




OS 



• If *fOU wo nt IRS to figure your tax* skip tho rest of this page and soe i nslruutions on p^ipe 3* 

a If lino 12 Is under $10,000, find taK in Tables 1^12 and enter on linci Vi. &nJb3cN^^'p linos 13, Id, 1^, and 16, 



13 If line 12 is $10,000 or more, enter 15% of lino 12 but not mofD than $2,000 (¥1,000 il Ime 3 chockeel) 

14 Subtraet line 13 fr^m lina 12 - * . , , 

15 Multiply total number of exemptions olHimed en Una 7 by $750 

16 Taxable Income (subtract lln^ ID from Ifng 1^) s^^igJufe x. y m ind qh fine i/. on iiaikj 



^3 
ID 



16 



f^tm 1Q«0A (1974) 



Pins 2 



I ✓! T ax Tabtos 1-^12 j 



OR 



) Tnx Rate Sr/heduli ^ Y, of 7. 



17 Tai^ chtek if from: 

18 Cr^H for conlrlbutiani to candldatas for puhjlc office (see Instriinttons on pann 4) 

19 income (subtratt line 3 8 from hne 17). If loss tfinn ^ero, thlcr ^ero 



20a TotiE* Federal ineome tax withheld (attaeh Forms W-2 to front) . , 
b &te» FIGA tax wHbheld (two or more employors— soa InstfUctions on pph© 4) 
€ 1974 cstimited tax piyments Onclude amount allDWed as crodit from 1973 iftturn) 



20n 
b 



-21" Total (add lines^a,-b^ and 0) . , , . . , , , , 
gig If 19 Is larger than lina 21, enter iAlJ\NCi DUE IRS 

2i If Hue 21 Is larger than line 19, enter amount OVERPAID , 

24 Amount of line 23 to be REFUNDED TO YOU 

25 Amount of lint 23 to bo cred- 
ited on 1975 eslimated tax . ^ | 25 



hiy In full with rfiurn. V/riM soeiii sicun'ly 
nymher on cheek er mmipy erder and maht 
payahis Is Inlcrnal nrAliue ScfvIcQ 



\1_ 

18 

10^ 










21 




Me 


22 










Ma 


24 




Mm 



m 

|1 



Cal NAME 



(b) RtUllonihip 



(c) Menths lived In yeuf 
heme- If b^rn or riied 
during yc^dr, writa B Qf P. 



If hH ef ovcrnayrnurit Crini 5f3) to bo ^ 
rofundEd (.ine VA)^ m^fkp no pnt?y en ffos 25, 

0) AmounC f uf^ 
nishtM* by OIH» 

prridtint^ 



(d) Did di>- 
Or fTiorq? 



(q) Amount YQU 
fi.frtii&h^d fOf dC' 
pqndt'ni*s support. 
If 100% Wfile ALL. 



$_ 



26 Total number of dopendonts listed in column f^). Mcr here and on tiriQ 6d 



desltri thai I hjwe ffamifi?d Ihis MufR. includtna Aftempi.nyin^ icheduffts Ahd iUtemr^nU «nri to Ih© Le^t of mi knowkdii* ind bfhef it ii true, 



Sign 
here 



taiapleVf/ bVcliratisn el pr¥pi (Blliff thin Ujpjyir) Is bised an all infetnrihan which he has any knowlidge. 



► 
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l9^M*t IjinAtiffs (11 niini Jsinti|f, iOTH inu^l iign «cn if dnif org hid Incjme) 



PrepTrir'i Siinalurs {Qlher th«n iaipiytr} 



Ariffies* Und ZIP Codi) Pfep4rir*i tnjp, idfuh or Sac, iff, Nst 



CONSUMER EDUCATION » HOME ECONOMICS 



3.4 Criterion Measure 



DIRECTIONS 1 Using the information below, correctly fill in the 
Income tax form. 



Joseph Jay worked for 13 weeks before April 30* His weekly, 
wages were $42 ^ from which his employer withheld 40^ for 
income tax and $2*46 for social security tax. For that en- 
tire period, his wages totaled $546, of which $5-20 was 
withheld for income tax and $31.98 for social security ±ax. 



Jos continued working at the Super Service Station through 
the summer* On April 30^ he had filed Form W-4E, certifying 
that ha had no tax liability for 1973 and expected to have 
none for 1974^ so his employer did not withhold income tax 
from Joe's pay after April 30. From May until he returned 
to school^ Joe earned $900 from which his employer withheld 
J 5.2 .„6 5_ t o r_jBjQjD.lA 1 securitytax. 



When Joe returned to school he received two copies of Form 
W--2 from his employer. The Federal Income Tax Information 
section shows the $5*20 of income tax withheld from Joe's 
wages before April 30, and Joe's total earnings of $1,446 
($546 + $900) from wages that normally would be subject to 
withholding * 



The Social Security Information section shows $84.63 of 
social Eecurity (FICA) tax withheld ($31.98 before April 30 
+ $52.65 after). No entry appears in the total FICA wages 
box because Joe-s wages for social security and for Income 
tax withholding purposes were the same ($1^446.), 



Since Joe must file an income tax return to claim a refund 
for the Income tax withheld from his wages before April 30» 
he must attach Copy B of the W-2 form to his return. If he 
forgets to attach the Form W-2j the Internal Revenue Service 
will have to write to him to ask for it. This will hold up 
the processing of his return and delay his refund. 
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Short Form 1040A U.S. Intliviciual hmm Tax Return 



intnfnsl jlfivtriMH St f vie* 



PfeSent hems td^rtii (Number anU ihsiL including iiparlm^ii! tiun:>lj f, er rurjl lyuliO 



Citjri t9wn er puit offlet. Statt and ^iP esdi 



t'OUffiV CJF 
RlCLilOCNCE 



Vfiyi- goal .! *-»^C»lfity rulmbnr 



Spouse's social btcinity no. 



OtCU- 
|)otiun 



Filing Status (cliecN only onfi) 

1 □ Single 

2 Q Married filing joint returri (evrn if only one had income) 

- O Merrlttd filing Beparateiy. If spousg Is shu iWlwQ, give sponsors 
socii) sicurity number in dssignatcd spaci abovQ ^nd entor fyl) noma 
hire 

4 Q Unmarried Head of Houiehold (Set mStiufitjQn£ en pi^o D) 

^ _^ ._ . 

5 Q Wid6w(€r) with dependent child (Year spnuio died ^ 19 ) 



f.:xcmptions i^t . tilnr/ Of uvnr/ Blind ^ 

' Enter 

of boxg^ 



□ 



6a Yourself » - [J □ 
b Spouse ' ^ IJ □ 

c First names of your dependent children v^^ho lived 

with VQU _ . 



EnUf 
numbyf 



d Number of other dependanls (from line 26) 





Yei 




Yci 



d ^rasldential Election 
Crimpaign Fund , 



Do you wi'ih to designate $1 of your taxes for this fund? 
If jpinl faturn, does youf spouse wish to dojignate $1? 



No 



your U% 



ygu check the \"fs%'* 
il will n^f incr?asi 
or reducff your refund. 



^1 
IS 



9 Wigts, salaries, tipSp and other employee company Jtion. abia/ses {f^urucirgn^ on paee 3.} 



lOa Dividends ^ ^L^"^^ ^ S 

j.ya umaengs ^ i04o^s„ initruGtwns / ^-"" 



„.....,,. 10b LiiS Qiclusion 

11 Intirest IncorTie (If over $400, use Form 1040) , 

12 Total (add lines 9, lOc, and 11) (Adjusted Gross income) , 



BalinEi 



10c 



11 



12 



If you want IRS to figure your tax, skip the rest of this page and see Instructions on page 3. 

If lint 12 fs under $10,000, find tax in T a bles I-^IZ and ente r on line 17 , on back. Skip llnei 13, 14, 16, and 16. 



13 






14 






15 






16 







13 If line 12 is $10,000 or more, inter 15% of line 12 but not more than $2,000 ($1,000 If line 3 chicked) 

14 Subtract line 13 from line 12 ................. . 

15 Multiply total number of exemptions claimed on line 7 by $750 . , 

^ * i . * i_A - ■-_ ^ J- ^ it (FlEiire las ert imfiUn! sn Mrte iS Uiml Tas Rati 

16 Taxable income (SUDtraCtJlne JlP irprn line 14) gghiiiuli Y. or Z . and tnlgf an i l ne U, an hatk, ) 



Form 1D4.0A (1974) 



17 Tax, €heck if from: 



Tax Tables 1-12 



OR 



Tax Rate Schedule X, Y, or Z 



IS Credit for eontrlbutions to candidatts for public office (see Instructions on page 4) 

19 Income tax (subtract line 18 from line 17). If less than zero, enter zero 

20a Total Federal Income tax withheld (attach Forms W-2 to front) . . 

b tiLUU FICA tax withheld (two of mofe employers— see instructions on page 4) 

€ 1974 iitlmitid tax payments (Include imount allowed as credit from 1973 return) 



20a 



21 Total (add lines 20a, b, and c) . . . . . . . . . 

^ If line 19 Is larger thin line 21, enter BALANCE DUE IRS 

IB If lln@ 21 Is larger than line 19, enter imount OVERPAID . 

24 Aniount of line 23 to be REFUNDED TO YOU 

25 Amount of line 23 to be cred^ 
ited on 1975 estimated tax , ^ 25 



pay In full with rtlurn. Writs (oclai iigurlty 
number en cheek at msn?y erder and maka 
payable to Intirnal Revenue ServUe 1^ 




21 



22 



23 



24 



3) is to be % 
25. g 



(•) NAME 


(b) Rsiatienshtp 


(e) Months lived In yeur 
home. If bnrn ©r died 
during y^Sfi write H gr 0- 


{d) Did de- 
pundgnt havq 
Inenmeef 1750 
Or mere? 


(e) Ameunt YOU 
furnished for di- 
pgnrtGnt's support- 
If 100% write ALL. 

$ 


(f) Amount fuf- 
nifhed by OTH^ 
ERS including do- 
pflndGnt. 

$ 















26 Total number of dependents listed tn column (a). Enter here and on line 6d 



p«ial|l« 6f Periury^ I dedtra that I hive examififd Ihts relurn. inEluding aeeflmpanyini Khedules and stiiiemanU, and to the beil ef mjf hnowltdge and btlief U Is tfua, 
In^ complgli, pa^iantisft of prenarfr (othtr than taxpayer} li baied sn ail infoimatisn of whkfi he hai any knewledgi. 



Sign 
h«rt 



Yiur ilgnatura 



Preparer'i stgnatura Cother than taipayar) 



^ Spoilt ifiMlyrt Cll nilng Jgintty, BOTH mult sign «ven If only qro hid Ineynii) 

if U.S. fiOVfHNHf NT PRINIJNfi OFfitt ; 1 174- O- 5 4 S* It? ? 5, 
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Addfiis (and ZIP Code) Praparif*! Imp. Idint. or Ss€. S«e, Ife* 

NO. ?s<P«e7iis 



4H|MINAL PlRFOraiAKCE 
"SBiEdTIVE NO. 4.0 



COUmSE CONSUMER EPUCATION - HOME ECONOMICS 

^GlffiDITATION STANDAEDl 



''*'A£tar complatlng a unit of study^ 76% of the studenta will demonstrate 
,;khbwlmdge and skills In money managemant by corractly completing 70% 
::oi the taat items* 





TNTraMEDIATE 
PERFOM^CE OBJECTIVEB 


NO. 


CRITERION MEASURES 






4.0 


See attached 


test 










ANSWERS 1 












PART 1 - TRUE 


OR FALSE 










1 , T 5 , T 


9 . F 13 . F 










2. F 6. F 


10. T 14. T 










3 . T 7 * F 


11, T 15. F 










4 * T 8 * T 


12 . T 










PART II - MULTIPLE CHOICE 










1* B 4* B 












2 . A 5 • B 












3. B 












PART III - PROBLEM 










1. 200 points 


4 . 200 points 










2 , 150 points 


5. 800 points 










3* 250 points 


6 . yes 










PART IV - CLASSIFICATION 










1. B 8. A 


15 . A 










2. B 9. A 


16 . B 










3, A 10. A 


17. A 










4, A 11. A 


18 . B 










5. B 12. B 


19 . A 










6. B 13. B 


20 . A 










7, A 14. B 












PART V - TRUE 


or FALSE 










A. 1. F B. 


l.F C.l.T D.l 


. T 








2 . F 


2.T 2.T 2 


. T = 








3 . T 


3.F 3-F 3 


, T 
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CONSUMER EDUCATION - HOME ECONOMICS 



IV«2 



4,0 CRITERION TEST 

PART I - DIRECTIONS I Mark the following TRUE (T) or FALSE (F) 

Correct any falsa state mencs. 



1* After having maintained a budget for a few years, a person 
should be able to do his budgeting mentally, and thus get 
along without a written budget, 

2. A budget Is more apt to be successful if one member of the 
family makes it out and takes the responsibility for spend-- 
ing accordingly, 

3* The primary purpose of saving is to later attain long range 
goals . 

4. The major reason for making a spending record is to bring 
your spending under control* 

5* Flexible expenses become fixed expenses when you buy on 
t ime . 

6. The family's budget should closely resemble a standard 
budget developed from government complied averages of 
family spending* 

7. Having a budget will assure you of attaining long range 
goals* 

8. The essence of budgeting is the matching of resources to 
goals by adjusting your spending* 

9* If a person makes a budget it shows that he has the will 
power to control his spending^ 

10* The best way to assure meeting your savings goal is to make 
savings a fixed expense in your budget. 

11, You must be at least 18 years old to make a will* 

12* To be effective your will must be proved in and allowed by 
the probate court* 

13. The law provides that a rarent must lenve each child at 
least one dollar In his will* 

14* A will may be changed as often as the pcrHon desires pro^ 
vlding it Is changed in the required manner. 
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CONSUMER EDUCATION - HOME ECONOMICS 



.4,0 . CRITERION TEST (continuad) 

1 5, A life Insurance program is a good BubHtltute for a will. 

PART II - DIRECTIONS : Multiple Choice - choose the best answer. 

1* What does the Truth^In-Lending Act say that a store must do? 

A. lower its finance charges 

tall the yearly finance rate and the total finance charge 

B. sell things for cost only 

2. Joe's frland Lew wants to take out a loan from the bank to 
buy a car. Which loan is cheaper? 
A* a secured loan = with the car as security 
B. an unsecured loan 

3- Which of these usually have the higher interest charges? 

A* bank 

B* finance companies 

4. Which of these usually have higher interest charges? 
A* credit union 

finance companies 

5* There's one very good type of place to get a loan^ but you 

have to be member before you can borrow from it. This is* 
A* a bank 

B. the credit union 

C. a finance company, 

PART III - DIRECTIONS i Refer to the credit rating score card in 
~' I. P.O. 4*4. Fill in the following blanks 

with the correct number of points using the 
problem below. 

The home modernization applicant earns $115 per week from a job he 
has held for eight years. He has a good credit record and has been 
buytng a home for 11 years. 



1. 


Income 


2, 


Lenith 


3. 


Credit 


4. 


Equity 


5. 


Total : 


6. 


Would 



Would he be a good credit risk? Yes _____ No 
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IV^4 

CONSUMER EDUCATION ^ HOME ECONOMICS 
4,0 CRITERION TEST (continued) 

PART IV - DIRECTIONS : Classify the following statomeiits to the left 

of the number * 

(A) AN ADVANTAGE OF INSTALLMENT (B) A DISADVANTAGE OF INSTALL-- 

BUYING: MENT BUYING: 

_ 1* Encouraging of buyers to use easy credit terms. 

^ 2, Paying more than the cash price, 

3* Furnishing a home when cash is not available, 

4. Forcing one to save. 

5* Limiting purchases to where credit Is available, 

(A) A GOOD BUDGETING PRACTICE: (B) A POOR BUDGETING PRACTICE: 

6* Basing budget on ^ross income. 
____ 7. Classifying expenditures as variable and fixed. 

8, Clasaifying savings as fixed expenditures. 
____ 9. Checking budget monthly * 

^10. Estimating variable expenses on basis of past experience. 

(A) LIKELY TO PROVIDE STEADY (B) MAY NOT PROVIDE STEADY 

INCOMEi INCOME: 

lit United States savings bonds, 

12 , Noncumulat ive preferred stock, 

13. Common stock, 

14. Real estate, 

15, Cumulative preferred stock, 

(A) CHARACTERISTIC OF BONDS- (B) CHARACTERISTIC OF STOCKS* 

16. Pays dividends. 
^17. Offers a very steady income. 
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CONSUMER EDUCATION HOME ECONOMICS 



4,0 CRITERION TEST (continued) 



18* Is cjusldered to be a speculative investment. 



_19* The value at which payment will be made when due ±b indicated 
by its par value* 

20* Generally has prior claim on earnings* 



PART V - DXRECTIONS * Multiple TRUE - FALSE 

A. The use of credit 

1^ is available only to the middle and higher income groups 

2, has greatly reduced production and buying of consumer 

goods and services 

3* is made possible by the savings of others* 

B. In reconciling a bank statement 

1* outstanding checks are deducted from the checkbook 

balance 

2* the service charge is deducted from the checkbook 

balance 

3. outstanding checks are added to the checkbook balance* 



EKLC 



Consumer finance companies 

1* frequently accept loan applications which banks might 

refuse 

2* frequently make smaller loans than do banks 

3* are similar to loan sharks. 



D* A credit union 

_____ 1, makes loans only to its members 

2* is not exempt from federal income taxes 

3* is managed and operated by its members^ 
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IV-6 



COURSE CONSUMER EDUCATION - HOME ECONOMICS 

TERMINAL PERFORMANCE ACCREDITATION STANDARD: 
OBJICTIVE NO. 4 . 0 (cont'd.) . 



NO. 


PERFOBMANCE OBJECTIVES 


NO. 


CRITERION MEASURES 


4.1 


After reaaarch and 
investigation of cur- 
rent pricas and wages, 
the student will 
allocata his/her 
anticipated income to 
meat his/her wants and 
needs by filling out 
tha attached budget 
form. 70% of the 
students will balance 
anticipated income 
with anticipated 
eKpensaa citing valid 
community sources. 


4. 1 


See attached form 
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IV^7 



4.1 CRITERION MEASURE 



BUDGET WORKSHEET 



1. Wrlta down all assets both bring to the p a r t n e r s li i p . 

2* List all immediate Qne^time expenses 
moving - 

security deposit - 

utility deposits (telephone, electricity, gas) ^ 
coat of needed furnishings - 

TOTALS: " 

3. Subtract one=time expenses from your assets* 

4, If you don't have enough to pay, decide what to do - 

a, try for a bank loan 

b, charge to bank credit card 

c. open a department store charge account 

d. borrow from relatives or friends* 

5* Budget for ongoing expenses out of eKpected income^ 



TENTATIVE BUDGET 



TOTALS 



I. 



Income #1 
#2 



Deductions #1 

Taxes 
S S 
Other 



(12%) 
(5.6) 
(Union 
dues, etc,) 



#2 



B ALANCE FOR BUDGET 

II, Savings (for emergency fund) 
(for future goals) 
Insurance ^ Life Insurance 



III* Expenses- 

1 . Hgus ing Exp ens es 
Rent 
Water 

Gas " 

Electricity 

Telephone 
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CONSUMER EDUCATION 



^ HOME ECONOMICS 



CRITERION MEASURE (continued) 



Heat 

Garbage 

Sawar 

Ina ur anc e 

Taxes 



Food 

Groceries 
At home 
Ea ten ou c 

Paper items, soap, etc. 



Clo thing (iiiay be budgeCed aeparately) 

Last years total clothing purchases divide by 

#1 

#2 



Clothing expenses 
Dry cleaning 
Laundry 
Shoe repair 



Trans pgr t a t ion 
Gas 

Maint enanc e 
Insurance 
Car payments 
Yearly inspections 
License 



Cr ed ±t Payments 
Credit cards 
Charge accounts 
Other monthly expenses 



Med leal Ca^^ 
Insurance 
Dental 
Doc tors 
Med icine 



Personal , Kb ere a t j^o^ , Gifts 
Ent er ta inmen t 

Newspapers, books, magazines 

Recr eat ion 

Social club dues 

Church and charity 

Gifts 

Personal allowance fH _ 



#2 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 

TERMING PERFORMMCE ACCREDITATION STANDARD^ 
OBJECTIVE NO, 4.0 (cont'd.) ____ 



NO, 


INT^IEDIATE 
PERFORMANCE OWECTIVES 


Kin 


CRITMION MEASURES 




The student will demon- 


4,2 


See attached 


test 




strate knowledge and 










= 1^411 in ii^'tne bank 










^arxT^nm^ Kv norrectlv 










nnSTJOT*'fin& 7 0% Of the 
























ANSWERS I 










Matching 










1 , C 6 . 


I 








2 * E 7 . 


G 








3 , A 8 , 


F 








4 , H 9 . 


B 








5. D 10, 


J 








True - False 










1 . F 










2 , T 










3 , T 










4, F 










5, F 










rnMPT.FTR THE 


FOLLOWING 








Answer sheet 


of sample check and 








« ^ T +^ S 1 I 

Qeposxu s^j-p 










Prepared by i 


Charla Bartecht Durham 










Home Management and 










Family Economics 










Specialist 










University of Florida 










Gainesville , FL 
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™^CHECKING ACCOUNT r^EnOSIT^— ^ 

PrPOSmO W!TM 

Th€ RIGCjS national bank 

P%KA%t ipy&reATfe ASCOUNf NUMf|ff»? 



BATE* 









CASM 






CHECKS 
* M I ? 

f f ffANiH 

LANK uie 

HQ ITEM^ 


:^ 




2D 














6 






7 








TOTAL 


49r 


73 



1 

0 S 2 
U Z * 

S u 

1 at 
to i d 
y < «: 

o: in ? 

. 5 



S « ^ 

S " ^ 
S e & 

S 



H C ^ 

toil 
X 0 
U O N 




5-3 

a40 











//)£) 




Mir MOOT 























4^^\j h ' ^ RIGGS N ATION/»L PANK 
I 
I 



14/%^ . ^^^^ z-:C/.m,u 



DUPQNT ffJi^eUE BRAH^H 
I9ti MA^SACHUhLTTJI AVEJMUe, v^. 
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CONSUMER EDUCATION - HOME ECONOMICS 



4,2 CRITERION TEST 

DIRECTIONS % To the left of the number write the letter only of 
the correct definitlonp 

1. to put money in an account A* payee 



2. the amount of money in your B. check 

account 

C. deposit 

3* the name of the person or 

organization to whom money is D. cleared check 

to be paid by check 

E, balance 

4, the person who is paying the 

money by check F. reconcile 

5, a check that has been cashed, G* bank statement 
returned to your bank and 

recorded on your account maker 

6, a check that has been written, I* outstanding check 
but not cashed or cleared 

J * endorse 

7* the bank's record of your 

checking account K. traveler's check 

8* to make sure your records 

agree with the bank's recorda 

9, a written order to your bank 

to pay money from your account 

10* to sign your name on the back 
of a check 



TRUE - FALSE 



1. An endorsement is the signature on the front of the check. 

2. A restrictive endorsement restricts what can be done with a 
check • 

3. A transfer endorsement is used to transfer a check made out 
to you to someone else, 

4* Bank drafts are the most common check usad by peoplo when 
they're traveling* 

5, When the word "certified'* is stamped on a check, it means 
the check is no good* 
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IV-12 

CONSUMER EDUCATION - HOME ECONOMICS 



4.2 CRITERION TEST (continued) 



DIRECTIONS I Fill in the following check and deposit slip according 
to the inforraation given. 



CHECK WRITING - 

Make a check payable to Edward Brown for 
the amount of $162.92 



DEPOSITING MONEY - 

Fill out a deposit slip for L . following 
amount s t 

4 pennies 5 nickles 2 dimes 

7 quarters 5 half dollars 

2 one-dollar bills 

10 five-dollar bills 

4 tan=dollar bills 

1 twenty-dollar bill 

three checks in the amount of = 
S16.20 $89.00 $263.79 
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IV-13 



QOrDlJIlEn i^DUCATIOil 



^^^CHECKING ACCOUNT DKPOSIT"= 

DE.no SrTEDWiTN 

Tht RIGGS NATIONAL BANK 

Iff WAHtMNnTt^N. P C. 
PUCAgfi INBiCitE ACCOUNT NLiMBCfi 



DfPQSiT TQ THE ACCOUNT OF 



NAME^ 



^ ^TATL 









Cf NTS 


CHECKS 

t i'.f ^.I 
BANK 


r 

1 






E 






3 






4 






DNLr 


S 






NO ITIMI 


6 






7 








TOTAL 







0 a ^ 

»i ? ^ 

2 Q £ 
Ui ^ i5 
u « < 

= Si 



^ ^ 6 ^ 



1 ^ * 

5 ^ ^ 

Q S £ 

Z 3 s 

S ifl ^ 

K 0 



; s 6 

U Q M 



FOR 







■1 









FLLASE FILL IN ACCOUNT HUMOER 



4^^ 



^ RIGGS NATTDNAL BANK 

sypsNT cirnLK h^an^h 



U0 5i«0"«'000 3i2 
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TERMINM. PEWORHANCE 
OBJECTIVE NO- 4.0 (cont'dO 



COURSE CONSUMER EDUCATION - HOME ECQNQMICS 

ACCREDITATION STANDARD! 



NO, 



4.3 



ERIC 



jiNTHRMEDIATE 
PERFORMANCE OBJECTIVES 



The student will demon- 
strata knowledge and 
skill needed to devise 
a savings plan appro= 
priate to Individual 
and family neads by 
corractly answering 9 
out of 12 questions. 



NO. 



4 . 3 



CRITERION MEASURES 



lee attached test 



ANSWERS r 



1 . 


A,E,G 


2. 


E 


3 . 


B,E 


4. 


F 


5 . 


D , E , G 


6. 


C 


7 . 


H 
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CONSUMER EDUCATION - HOME ECONOMICS 



4*3 CRITERION TEST 

DIRECTIONS : Match thu letter only of the currucc statenient to 
the savings institution listed . 



1. 


credit unions 


A. 


usually pays higest interest 








^ ^ %-J i L O ^1 V ^ L L O V4 w W -4x W 


2 . 


pavings and loans 










B , 


insured up to $40,000 per 


3 . 


comfflercial banks 




account 


4, 


insurance policies 


C . 


best assured rate of return 








on investment 


5 . 


Government Savings Bond 










D . 


safest investment up to any 


6 . 


commarcial bonds 




aino un t 


7 . 


stocks 


E , 


readily available 






F . 


lowest return on investment 






G . 


can use payroll deductions 



H. most speculative form of 
savings 
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TERMINAL PERFORMANCE ACCREDITATION STANDARD: 
OBJECTIVE NO. 4.0 (cont'd.) — 



NO 


INTEraEDIATE 
PERFORMANCE OBJECTIVES 


NO* 


CRITERION 


MEASURES 


4 . 4 


The student will demon- 


4 . 4 


See a 


ttached test 




Btrate knowledge and 












skills in the use of 












credit to obtain goods 












and services as avi-^ 












dencad by answering 












70% of the attached 




ANSWERS I 






tas t . 
















PART 


I - 


MATCHING 








1 , G 




6 . J 








2 . K 




7 . A 








3 . B 




8 . L 








4. D 




9. F 








5 , I 




10 . E 








PART 


11 - 


- TRUE-FALSE 








1* T 




6, T 








2 * T 




7 , T 








3 . T 




8 . T 








4 . T 




9 , F 








5 . F 




10 , F 
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m 



I 

■5;; 



2 * 
4. 



CRiTERION TEST 



MATCHING 

buying thlnga and paying later 

one of a serias of payments to 
pay off a debt 

how much you pay to use 
borrowed money 

the amount you borrow or 
f inanca 

seller takes back goods when 
buyer fails to meet payments 

the amount you owe at any one 
time on your account 

person who buys something on 
time or borrows cash 

property put up to secure a 
loan 

a written agreement that says 
you will pay 



A. 
B. 
C. 
D. 
E . 
F, 
G. 
H. 
I, 
J. 
K, 



creditor 

interest 

borrower 

principal 

service charge 

contract 

credit 

default 

r epossasa ion 

balance 

Installment 

collateral 



10 



added charge for using credit 
FART II - TRUE-FALSE 

1. The Fair Credit Reporting Act tells what types of information 
can be on file and reported about you, and how the informa- 
tion can be used, 

2, The Truth in Lending Law must list in writing the dollar 

^ amount and The annual percentage rate of the finance charge 

on a credit agreement. 

3* The true cost of credit is the total of all the consumer must 
pay directly or indirectly for obtaining it, 

4» The main function of the Credit Bureau is to maintain indi- 
vidual credit records and to make these records available to 
the subscribers when application for credit is being proc- 
essed. 
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CRITERION TEST (continued) 

5s Retail credit is the most expansive form of credit* 

6* Credit should be used only as a last resort in buying 
goods and services and meeting family needs. 

7, Finance companies are more likely to loan money to a poor 
credit risk than a bank* 

8, An established credit rating is as good as money in the 
bank « 

9, Credit is a free gift. 

10, If you lose a credit card and report it immediatelys you 
are only responsible for charges up to $45,00* 
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4.4 CRITERION TEST (continued) 
PART III - CREDIT RATING PROBLEM 



= Banks und otlior agencies which lend 
monay have a way of rating those who apply for credit* 
Hare ±b a standard form used by many banks* Fill in the 
blanks in the first column. 



The bank wiahes to know the followini 



Income? 

How long on present job? 
Credit axpari an c a ? 
Equity in real estate? 

Down pavment you can make on purchase? 

From information below fill out your 
credit raiting above. 

Income per .week ' Points' 

Under $7 5 0 

$76 to $100 150 

Over $100 200 

Wife earning 50 

Length of t i m eon job 

Less than a year 0 

One to four years 100 

Four to tan years 150 

Over ten years 250 



Credit experience 



None 

Favor ab le 
Favo rab le 



for 
for 



Good record 
from bank 
Unf avor ab le 



from 



months (1 source) 
months 

(another source) 
previous loans 



credit " r eferences 



Equity on property 

Little or unknown but do own 
Equity twice minimum or 

5 years ownership 
Property owned clear 

Renting experience 

Renting present residence less 

than 1 year 
Renting present residence from 

one to five years 
Renting present residence more 
than 5 years 
Down payment you can mak e 
~6 to 10% 



10% to 
Over a 
(A H c o r e 



third 
of 6 00 



w i= J I u H u a 1 1 y got vo u 



0 
250 
100 



100 
■100 



100 

200 
300 



^100 

0 

100 

0 
100 
200 
H mn ] I 



POINTS BASED 
ON PRESENT 



POINTS BASED 
ON FUTURE 
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4.4 CRITERION TEST (continuecl) 



9 



(Part III continued) (B) On the basis of your present life Btyle, 
are you ellgibla for a loan? YES NO 

If the answer is no, go back and change the necessary factorB to 
make you eligible and fill in the second column. 

RART IV _ Fill in the following department store credit card applica^ 
' tion with the correct information. 





(PLEASl PRINT) 



(FiRlT NAM!} 



(MIDPLI NAME) 



(LAlT NAME) 



IF this Is a SEARS REVOLVING CHARGE ACCOUNT ippMcatlon. print names o1 pthtr mem^ 1,. 
bers of family iuthorfzed to buy on your account Additional credit cards will ba Isiuid. ^ 



Pait Off ie#.. 



{Zip CODfj 



Prsvieui f Yes 



At what 
Stiri sfsrs^ 



Builneli Phong ti'i.^ 



Is account f ^ Yst Dale Mnif 
paid in fuff p7 plymfnl rnide„ 



(ACCOUiWT Np.) 

If ^our ae^eunt is pslcf In full or If you fiay# not had b Shps aOQsunI, pieasa answer quasflsns &elow 



Marrifd H Widewed H 
= Single n Oivoffifd p 



First Name 



Menthlir rinl sr 



Farmer addreii (M let^ than 
2 yurs tt present addrtif)^ 



Name of 
..^ landlord^. 



Number qI 
dependenti- 



fSTREif AppRliS) 



Haw long af 
pfeient iddfsis , 



Rent n Rent 
^Ovyn Furnished Uhfurnishfd Board P 



(Cify dND iTATii 



How 
. long- 



(STReiT ADPREIS? 



CCiTV AND iTATtl 



Now long with 
present employer.. 



^DEEupatlon . 



Fermir tmpioyer (If less than 
one yeir with present employer)- 

Name of 

SpoyM's empioyer .■. 



Name ol 
yoyr Bank. 



Socisi 
^Ses No. 



Address ol 
.-Spouis's employer^ 



Tims card 
or 

^iedge No. 



Net 

. earnings % „ 



How lang „ 



tSTRriT AppREiSi 



<C!T¥ ANP 



weekly Income $ . 



Monthly Q 
^ Weekly □ 



. Checking 
Loan 



Eipiaih ethef ineome, 11 any^ , ^ 

Accounts at ] 1 — 

other i|of*% f (NAME P> FiRMf 

of ^ 

Bank loant. 12 .^ 

linafiefi s!f > iNAMi PF FIRM) 



ilfRffTApORr^jSl 



<ti1f AND STATE! 
'CITy AND ?TAir> 



flOAN ACC'T NQ 
fACCOUNf MP ! 



Relative or 
Perionaj Rftfertnce 



i 



CSTRCF.T ApqeESSi 



(C'TV AND STATI i 



Th9 ipaefs b«|sw Mrs td b« fUlvd In when ^su erder marehandlf* that ts to be ittiehed to ysur preperty 



Straet number or other deflnllB tscation of 
proper^ m which material ii ta be ini titled^^^^,. 



.Colt of property 



Amount of 
^Morliage S- 



Name of penon 
hpldinf lata I ttttfe- 



Nifnt and addreis 
=.-^9f morliige holder^ 
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TERMINAL PERFORMANCE 

OBJECTIVE NO* 4,0 (cont'd.) 



ACCRKDITATION STANDARD i 





IN L hKfl^U l^x £# 


NO, 


CRITERION MEASURES 


4.5 


The studant will demon- 




See attached 


test 




strate knowledge and 










skills needed to draw 










up a plan for his 










estate, by correctly 










answering 14 out of 18 










questions . 














ANSWERS I 










PART I - 1* 


spouse, children 








2 . 


spouse 








3 . 


children 








4, 


fathers mother 




• 




? « 


ViTTif-h^T^ & sisters 








PART II -1 . 


G 








2 . 


B 








3 . 


J 








4 . 


A 








5 . 


H 








6 . 


J 








7 . 


C 








8 . 


K 








9 . 


D 








10 . 


J 








73 





CONSUMER EDUCATION - HOME ECONOMICS 
4,5 CRITERION TEST 

PART I _ Fill in the blanks In the follawing statements with the 
""""" " following words listed on the left. Soma words may be 
used more than once» 



Spouse 
Bro ther s 
Sisters 
Children 
Father 
Ho Cher 

Grandchildren 



The Florida Etatute on distribution of property 
when a man dies without a will ±bi 



1 
2 
3 

4, 



To the surviving 



and 



equally. 



If there are no childrens then to the 
If there is no spouse, then all to the 



If there are no surviving spouse or children 
or grandchildren p then to the and 



If there are none of the foregoing, then to 
the and 



PART II Matching - Place the letter only of the definition besid 



the correct term* 



1. 


t ee ta tor 


A. 


person named in the will to admin^ 








later your estate^ 


2- 


in testate 










B* 


die without a will 


3 * 


adminis tra tor 










C . 


Agreement before marriage to which 


4. 


executor 




wife waivers dower rlghte. 


5. 


reciprocal will 


D . 


Proceeding involved in carrying out 






the will. 


6, 


dower 












A person appointed by the court to 


7. 


pr e-nup t ial 




handle the affairs of a minor. 


8 . 


holographic will 


F , 


Wife*s built-'in inheritance rights* 


9* 


probate 


G, 


Person who makes the will* 


10* 


true t 


H, 


Simultaneous wills leaving their 



J 

K 



respective estates to each other 

Provides certain assets go to a narno 
person under certain terms nncl cpntlL 
C i o n s . 

C cj u r t appointed e x t* c 1 1 l u r . 
H n n cl written wilt, 
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TERMINAL PERFOHMMCE A ^' CREDIT AT ION STANUARDi 
OBJECTIVE KO* 5.0 



After completing a ieries of planned learningej 76% of the atudanta 
will demonatrata knowled'ga and skills needed in buying and using 
goods and services by correctly answering 70% of the test items. 



NO, 



INTEraEPtATE 
PERFORMANCE OBJECTIVES 



ERIC 



NO. 



5 , 0 



CRITERION MEASURES 



See attached teat 
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5.0 Criterion Measure 



- MATCHING - DIRECTIONS; Select the best word and place the 
letter in the blank to the left of the number. 



No 



2 . 



10, 



A. appraisal E. depreciation I. condominium ' 

B. landlord P. Lien j. down 

^' d®ed G. tenant K. closing 

D. contract H. foreclosure L. open-end mortgage 

Is the term used to describe" the wearing out of 



property or the loss in valua bacausa of aga and use 

An axamination of property by an eKpert, and the sattine of 
its value is called an . b ^ 

3* Extra costs incurred when buying a house, such aa tha cost 
of having the title eKaminad and the fee for having the 
deed recorded, are called costs. 

4. The process whereby the lender files a complaint in court 
against a borrowar for non-payment of amounts due on a 
mortgage and .is granted the right to possession of the 
property is called __ . 

5. The owner of a house that is occupied by another is called 
a * 

6. The ona who occupies ranted property is the 

7. Written evidence of the ownership of a piece of real estate 
that serves as a means of conveying title is the 

8. Any claim on real estate that arises from a debt for work 
done on the property is referred to as a 

5- An ^ permits a borrower to borrow additional sums under 

the same mortgage contract without having to arrange for an 
additional mortgage* 

A group of apartmants in one building where a family buys 
and owns one apartment separately from all other apartment 
owners is called a 
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5.0 Criterion Measure Ccontinued) 



A prospective buyer of a condominium in Florida must be 

provided with the following informationi 

a* by--laws of association 

b* underlining of ground lease 

c, management contracts 

d, copy of projacted operating budget 

e, all of the above. 



^^^^ B ^ APPLIANCES ^ DIRECTIONS i Mark the statements with "T" for 

TRUE or "F-' for FALSE. 



NO* I 



1, Your first consideration in purchasing an appliance is to 
determine the need for the appliance, 

2* Underwriter's Laboratory's Seals certifies a product for 
performance and durability* 

3, To get the most from your appliance dollar, consider how 
frequently it will be used. 

4, A good rule to follow when purchasing an appliance Is to 
find out how the appliance can be serviced. 

5» A warranty defines the extent to which the manufacture 
and/or seller is responsible for the appliance. 



NO^ II - MATCHING - DIRECTIONS i Select the letter of the best 

answer and place in the blank to the left of 
the number. 

A. horsepower D. ampere 

B . wat t E , volt 

C. kilowatt catalytic 

It A unit of measure of the rate of flow of transmitted 
electrical current, 

2. A unit of measure of the force behind the transmitted 
electrical current. 

. 3* A unit of measure of the working electrical energy used 

by the appliance* 

4, 1,000 watts 

5, Equals 746 watts. 
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5.0 Criterion Measure (continued) 

NO. II - HOUSING PROBLEM 

vfsi^'-.''* 'V*^! i -■ _ ^ 

'i..=.>= "Diane and Gil Buckman have two children^ one school age 

and the other an Infant. The Buckmans are active in the 
church and lika to take their children for walks. Dianne 
is without a car during the day," 

M. items the Buckmans would want to consider in the 
location of an apartment. 

NO. Ill - MULTIPLE-CHOICE - DIRECTIONS i Select the best answer and 

put the letter in the blank to the left 
of the number* 

- 1- The way a family meets it's housing needs depends oni 

a, size and make-up of the family 

b. personal preferences 
c* income and obligations 
dp all of the above, 

A lease is a legal document which 

a. states rights and responsibilities of the tenant and the 
landlord 

can be changed or dissolved at any time by request of 

either tenant or landlord 
c t must be signed before you can rent any type of housing 
d. cannot be broken under any circumstances. 

3. The National Commission on Fire Prevention and Control claims 

that the major problem areas in a mobile home arei 

a# higher combustibility of interior finishing material 

b. the high concentration of combustible material 

c. the close location of heaters to kitchen and sleeping area 

d. an inadequate number of escape doors 
all of the above, 

4. The national mobile home standards require the manufacturers ■ 

to provide 

a. smoke detectors 

b. tie-down systems 

c. emergency escape routes 

d. a and b correct only 

e. b and c correct only. 
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5,0 Criterion Measure (continued) 

PART C - INSURANCE - DIRECTIONS ; Select the letter of the best 

answer and place in the blank to the left 
NO. I of the number, 

A* Endowment C. Straight life 

B, Limited payment D. Term 

^ 1- Provides protection only. 

2* Has the lowest premium rate of any permanent type policy, 

3* Has no cash value or loan value. 



4- Premium payments are limited to a specified number of years 
at which time the face amount is available to the policy'- 
holder , 

5. Premiums may be payed for the entire length of the insured's 
life. 

6. Premiums are paid for a certain number of years but protect 
tion lasts until death* 



NO. II - MATCHING - DIRECTIONS : Select the letter of the best answer 

and place in the blank to the left of the number, 

A, general medical expense 
B* hospital expense 
C- loss of income 

D. major medical expense 

E. surgical expense 

1, Pays hospital charges and board* 
2* Pays a specified amount for each type of operation. 



3, Pays benefits toward the expenses for doctor*s calls ^ either 
at home or at the hospital. 

4* Pays costs of serious illness or accident; begins where other 
health insurance policies leave off. 
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5,0 Criterion Measure (continued) 

NO. Ill = MATCHING ^ DIRECTIONS i Salect the letter of the best answer 

and place in the blank to the left of the number* 

A. bodily injury E. property damage 

B. collision F, protection against uninsured 

C. comprehensive motorist 
D* medical payment 

1. Protects the insured against claims of people Injured by the 
Insured'scar, 

2. Protects the insured against claims arising from damage done 
to other people's property by the Insured's car, 

3. Provides protection for anyone riding in the Insured-s car. 

4. Protects insured's car against loss due to theft. 
5* Can be bought with a $100 deductljDle clause. 

■ 6. $5,000 and $10^000 are the minimum amounts of eoveraee* 



PART D - FURNITURE AND FLOOR COVERING - DIRECTIONS : Multiple-choice - 

(more than one answer can be used) 

- The least desirable wood for exposed surfaces of furniture is 

a . w a 1 n Li t 

b . o a k . . _ 

c ^ po p u lu r . 

_ 2. Large panels and the top of tables are less liable to warp If 

they are made of 
a . veneer 
b. hard wood 
CpEoftwood. 

3, The quality of rugs and carpets Is largely dependent on 

a* pile or surface yarns 

b. backing 

c . f iber s p 
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5,0 Criterion Measure (continued) 



ia a long wearing and durable fiber ^cable for use 
in carpets with the following char ac t ar is t =i v_ s i resists 
crushing; soils quickly unless delusteredi cleans easily; 
stain resistant; wide range of colors} madium to high price 

a. rayon 

b , ny lo n 

c » CO 1 1 on 

is a long=wearing and durable fiber suitable for use 



in carpets with the following char a c t er is t ics I excellent 
crush resistance; resists soiling; easily claaned; wide 
color and style range; requires moth protection; medium to 
high price * 
a • wool 
b , CO 1 1 on 
c , nylon 

PART E - CARS, HEALTH SERVICES AND PRODUCTS, FOOD - DIRECTIONS I Mark 

the statements with "T" for TRUE or *'F'' "for FALSE*. 

■ 1* The cost of owning and operating an automobile demands i- 
large portion of the budgets of many families, 

2, A prospective buyer should always analyze the drlve^away 

price of an automobile to see what he is paying for» 

3* The trade-in value of the old car is mora important than the 

cash difference* 

4. By the end of the 4th year, most automobiles will have de-- 

preciated only 50% of their original drive-away price. 

5, In general, the higher the purchase price of the car, the 
greater the percentage of depreciation, 

6, The number of milas the automobile has been driven is more - 

important in depr ec la t ion p r lea than the number of years the 
automobile has been used, 

7* Many consumers p ur chas e sma 1 1 automobiles because they are 

more economical to operate* 

8* When buying a used automobile, it is best to buy from a deal^ 
er who is known uo be reputable. 
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CrltariDn Measure (continued) 

N In almost every community there is some kind of medical care 
available if a family cannot obtain It through a doctor or a 

hospital of its own. 

Health care eKpendltures are usually average for rrost fami- 
lies . 



11- Costs in medical care are decreasing each year# 
12, 



13 



14 



Hospital care, physician's services and drugs are usually 
the highest consumer eKpenditure for the health services. 

Drugs sold by prescription should be taken only by the person 
for whom the drugs were prescribed. 

Some drugs which can be purchased over the counter can be 
highly dangerous to health and life if used improperly. 



15, Some deodorants may be harmless to the skin, and they will 
damage many types of fabrics* 



II - DIRECTIONS I In each of the following items there is an in- 
coinplete sentence with four possible endings. If the ending 
completes the statement correctly, place X in the blank to 
the left of the letter* If the ending completes the state- 
ment Incorrectly, place 0 In the blank. Judge each response 
s epara t ely » 

1* A major factor affecting our attitude toward buying and pre- 
paringfoodisi 

a . family background 
b. casual impulse 

c* income or use of Income 

. d. Style of living 

2. An example of an efficient food planning or shopping practice 

is to I 

a, select frozen foods before doing the bulk of the 

shopping 

b. consult food advertisements with local paper before 

preparing menus 

c. shop between 4i00 and 5tOO o'clock or Saturdays 
___ d. prepare the shopping list in the order in which 

foods are located in the store 



CONSUMER EDUCATION ^ 
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Criterion Measure (continued) 

3, The cost of food rises when consumersi 

__ a . open vacuum sealed containers to check product 
appearance 

^ b, allow children to handle store merchandise 

select lower grade food products when ap- 

propriata to meal plans 
- buy fresh produce by bulk Instead of 

Individually wrapped units 

4, Drug misuse is i 

a. dangerous because of the side effect of many 

drugs 

b* noted when a mother gives a tranquilizer pre- 
scribed for her to her child 

much less frequently practiced than drug abuse 

controlled by prohibiting use of dangerous drugs 

outside hospital clinics 

5* Vocational continuing education programs I 

a. are designed to develop human skills for greater 

productivity 

b. are offered by private and public educational 

ins ti tutions 

c, include data processing schools, beauty culture 

schools and culinary art schools 
^ d - -^re usually 4 to 5 years, with an associate 

degree 



CONSUMER EDUCATION = l*OME ECONOMICS 



V=10 



KEY TO CRITERION MEASURE 5.0 



FART A - NO . I ^ MATCHING 

1. E 5, B 9. L 

2 . A 6 . G 10,1 
3 . K 7 . C 

4, H 8. F 



NO . II - HOUSING PROBLEMS 

1, schools 5. sidewalks 

2, doctors 6, parks 

3, church 7. other children In are* 
4 * food s tore 



NO, III - MULTIPLE=CH0ICE 

1 . D 3 * E 

2 , A 4 , D 

PART B = NO . I = APPLIANCES 

1 , T 3 , T 

2 . F 4 . T 



NO . II - MATCHING 

1. D 3. B 

2 . E 4 * C 



PART C - NO. I ^ INSURANCE 



1 . D 3 . D 5 

2 , C 4 . A 6 



NO. II = 1 , B 3 . A 

\ 2. E 4. D 



NO. Ill - 1. A 4, C 

2, E 5* B 

3 , D 6 * A 
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KEY TO CRITERION MEASURE 5,0 ( e cni t i n u e d ) 



PART D FURNITURIC AND FLOOR CUVKRINGB 

1 . C 3 . A , B , C 5 . A 

2 . A , B 



PART E - NO . I CARS, HEALTH SERVICES & ^PRODUCTS, FOOD 



1 . T 6 . F II . F 

2 . T 7 . T 1 2 . T 

3 . F 8 , T 1 3 . T 

4 . F 9 . T 1 4 . T 

5 . T 10 . F I 5 . T 



NO . II - "X" AND *'0" 

I . a . X 

b . 0 

c . X 

d . X 



STATEMENTS 

4 . a , X 

h . X 

c . 0 

d , X 



a . 0 

b . X 

c . 0 

d . X 



b . 



X 
X 
0 
0 



X 
X 
X 
0 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS 



' TERMINM. PERFORMANCE ACCREDITATION STMD^^l 
OBJECTIVE NO. 5 . 0 (cont'd.) 



NO* 


lOTETOIEDIATE 
PERFORMANCE OBJECTIVES 


NO, 


CRITERION MEASURES 


5 , 1 


The student will demon^ 


5 * 1 


See 


a 1 1 ached test 






strate knowledge and 












skills needed to select 












housing Suitable for 












the individual and/or 




ANSWERS I 






family needs and wants 




Par t 


I - Renting 






by correctly answering 




1, F 


6, T 






70% of the test items. 




2 , T 


7 . T 










3 . F 


8 , F 










4 • T 


9 • T 










5 . T 


10 , F 










Part 


II Buying a Home 










1 . T 


6 , F 










2 . F 


7 , T 










3 , F 


8 . T 










4. F 


9 . T 










5 . T 


10, T 










Part 


III - Buying A Mobile Home 










1 . T 


6 . T 










2 . T 


7 . T 










3 . F 


8 • T 










4 , T 


9 . F 










5 • F 


10 . F 










Part 


IV = Buying a Cond ominium 










1. T 


6 . T 










2 . F 


7 . F 










3 . T 


8 , T 










4 . F 


9. T 










5 , ' T 


10. T 








Si 









ERIC 



CONSUMER EDUCATION - HOME ECONOMICS 



V-13 



5.1 CRITERION MEASURE 

DIRECTIONS : Mark the following stataments with **T" for TRUE or 
"F" for FALSE. 



PART I " RENTING 

1* Tha rent for an apartment always includes watery heat, 
alactriclty and gas. 

2# If you plan on moving^ a landlord can keep the last months 
rant deposit unless you . jtify him between the first and 
fifteenth of the month* 

3. A landlord does not have to pay interest on a seeurity 
deposit if held longer than 6 months. 

4. A landlord can evict a tenant for refusing to renew a 
lease , 

5* Bringing unauthorized pets into an apartment is grounds 
^or evic t ion . 

6* As a renter, you are required to put a damage deposit down 
before you are able to rent an apartment, 

7. It is the responsibility of the landlord to keep stairways 
well lighted and clean. 

8, As a tenant, you have to keep your apartment clear of 
roaches and other small bugs, 

9* The average lease agreement is for one year , with a special 
clause for servicemen, 

10. It is cheaper for one to live in an apartment than for two. 



PART II - BUYING A HOUSE 

1, In order to secure a governmenf insured VA or FHA loanp the 
buyer must live in the propart . 

2* Government loans cannot be applied for through banks and 
private agencies making conventional loans* 

3* Taxes are based upon the assessment of a houses and this is 
usually about one-third of the value of a house. 

4. A deed is the document that describes the whole contract 
between the buyer and the seller. 
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CRITERION MEASURE (continued) 

An abstract has the dued and the mortgage recorded on it* 

It is unwise to make a large down payment on a house as 
interest rates on a large loan are not as high. 

The location of a house has an influence on the re-sale 
va lue ^ 

On an amortized mortgage, regular monthly payments are 
made paying Interest and cutting down the principal (or 

the amount borrowed) at the same time. 

Zoning laws are made for the protection of property owners, 
but residents have an opportunity to vote on whether the 
zoning laws may be changed. 

Your city hall or courthouse personnel can provide informa- 
tion concerning zoning laws and ordinances. 

PART III - BUYING A MOBILE HOME 

Two important factors to focus on in buying mobile homes 
are workmanship and materials. 

Today'^ mobils homes are highly immobile. 

Mobile homes depreciate In value more slowly than other 
types of housing - generally about 50% of their value after 
ten years , 

Mobile homes offer one of the lowest initial costSs as well 
as some of the lowest maintenance costs among the various 
types of housing available. 

Mobile home loans are not subject to the Tr u t h- In^Lend ing 
Law. 

A major problem area in mobile homes is the high concentra^ 
tion of combustible materials due to the home's small size. 

A mobile home park owner can evict you if you change the 
use of the land to some other tjse,_ 

The owner of a mobile home shall secure the mobile home to 
the ground by the use of anchors and tie=downs so as to 
resist wind over-' turning and sliding. 
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5.1 CRI'i£RlON MEASURE (continued) 



_ 9, Insurance shall be Issued before the mobile home has been 
t lad down * 

_10. The landlord can not put any restrictions on the sale of 
the tenant-s mobile home within the park. 

PART IV ^ B UYING A CONDOMINIUM 

_ 1, It Is considered an unfair or deceptive act under Florida 
law, for the developer of a condominium to fall to furnish 
a written disclosure describing the transfer of control 
over the units to the unit buyers, 

_ 2. A person who purchas. a condominium on the basis of mis- 
leading advertising will not be entitled to recover damagas 
for his loss under Florida law. 

_ 3, After a condominium transaction is closed^ the buyer has 
cause for action against the seller for damages for one 
year after the closing date, 

_ 4, Funds deposited by the buyer with the developer of a con- 
dominium can be used for paying commissions and advertising 
necessary to sell other units In the condominium. 

_ 5* All condominium owners pay a share in maintenance cost plus 
regular mortgage payments, 

_ 6, In buying a condominium^ you should find out If the renter 
has reserved the right to rent unsold units* 

_ 7 * An advantage of condominium living is that you are free 
from restrictions and can do eKactly what you wish, 

_ 8* The best way to find out about a condominium is to talk 
with the unit owners, 

_ 9» Every condominium has its own mlnl^government or it will not 
work. 

10. A condominium owner has the same income tax breaks as a 
homeowner , 
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COURSE CONSUMER EDUCATION - HOME ECONOMICS , 

\ 

TWmWM. PERFOW^^CE ACCREDITATION ST^^I j 
OBJECTIVE NO* 5.0 (cont'd* ) . ^ ^ 



NO. 


INTEM^EDIATE 
PERFORMANCE OBJECTIVES 


NO. 


CRITIKION MEASURES 


5.2 


The student will demon^ 
strate the ability to 
use a systematic proc— 
ess for purchasing 
major and/or portable 
appliances by accurate^ 
ly filling out 70% of 
the items on the 
attached checklist* 


5*2 


Checklist attached 

i 
! 

1 

i 

(Answers can be taken from "Sears 
Portable Appliance Selection and 
Uae"j and also "Modern Conaumer > 
Education" appliances booklet) 
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5.2 CRITERION TEST 



GUIDELINES FOR PURCHASING APPLIANCES 

Select one appliance you ara most Incerested in purchasing, either 
now or in the future^ and compare it by uaing the following guide- 
line in three (3) different stores. 



(Sample Form) 

MODEL 
12 3 

1- Amount of money to spend: 

2. Selactlon Criterion: 
A* Specifications: 
1 « f inish as 

2* diii.^_sions or size ^ 

3«construction ' 

4* style or model ~^ 

5, special features (3) ^ 



Buying Information: 

A, advertisements (3) 

B# consumer publications (3) 

C* comparative shopping (3 stores) 



4. Consumer ProteGtions: 
A ♦ seals 
B • s tand ar ds 

C* guaranteas and/or warrantias 



5 * Care and Use : 

A* installation 

B. operating instruction 

C* energy costs 

D. ease of cleaning 
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TERMINM. PERFORMANCE 

OBJECTIVE NO. 5 . 0 (cont'd, ) 



ACCREDITATION ST^^ARDi 



NO* 



5*3 



EKLC 



INTERMEDIATE 
PERFORl-IANCE OBJECTIVES 



The studerit will demon^ 
strata knowledge and 
skills needed to select 
furniture and floor 
coverings suitable for 
Individual and/or family 
needs and wants by 
correctly answering 3 
out of 5 test items. 



NO, 



5 , 3 



CRITERION MMSURES 



See attached test 



ANSWERS 



1, 

2 

3 

4 

5 



e 
d 
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5,3 CRITERION MEASrRK 



FUlp;XTURH FLOOR _C^ER IN^^'S 

DIRECTIONS : Select the one b e t a n s w r and o 1 a c e the J. e 1 1 e r 
in the b nk . 

- !• Furniture should be s ^: i. * • t eel in arrijrdaiicr with 

a, an overfall y 1 tm f^^r the home 
b p wh a t ' s on sale 

c * ts; h a t the d e c o r a 1: o r s ij g e a t d 

d* the latest Btyles in magazines 

e . all the above. 



H o m £2 f Li r !i i s h i n B should 
a , be d Li r a b J. e 

b * be p 1 a g i n 3 to the i n d i \" 1 d u a 1 s involved 
C . fit o n e ^ s n e u d s 
d* fit one's budget 
e * all the above. 



T h Q quality of u p h i.t 1 s t e r e f I u r n i t u r c may be determined 
by 

a* listening to the salesman 

b* ai'.^Lmining the frames and cgnstruetitjn 

c. Information on the attached labels 

d , b and c a b o v e 
e . a 1 1 t li e a b o V e , 



4 , The quality of rugs and r r p e t s may be d e t; e r m i n e d by 
a* eKamining the thickness and height of the pile, 
b* the type of const ruction 
c * the type of fibers used 
d^ information on the jabel 
e . a .1 1 t h e a b o e . 



5. In order to obtain n'nximum sa t Is f ae t ;lo n , furniture and 
floor coverings should he purciiaficd from 
a. reliable denlerK 
b ^ door to door s a 1 e s r: a n 
c » ma il^ order 
d * 1 o c a .1 salvage store 
e . all the above. 
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TERMINAL PERFORMANCE '~ " ACCREDITATION STANDARD^ 

OBJECTIVE NO, 5.0 (cont'dO 



NO, 



INTERMEDIATE 
PERFORMANCE OBJECTIVns 



5.4 



The student will demon^ 
strata knowledge and 
skills needed to buy 
and use foods thac pro- 
'/ida good nutrition 
within the limits of 
one's budget by correct 
ly answering 10 out of 
13 tas t items * 



NO. 



CRITERION MEASURES 



See attached test 



ANSWERS - 






1 , T 


9 . 


T 


2 . T 


10 . 


T 


3 - F 


11 . 


T 


4 . T 


12 . 


T 


5 , F 


13 , 


T 


6 . F 


14 . 


T 


7 , T 


15 . 


T 


8 . T 
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5.4 CRITERION TEST 



DIRECTIONS I Mark t lu' LoilayLn^ h C a t u me n t s with "T'* for TRUE or 
"F" Luv FALSE, 



The stores brand nama is UHually cheaper than nationally 
a d V u L i 2 u d i .' [ H y H ^ 



2. 



Meat and mtjnl s u b s t 1 l u n s should be purchased by cost per 
s B r V i n g ^ n 0 t p r i c o p L:i r p o u n d . 



_ 3* Ingradients are listed in alphabotical order on a label, 

4* Unit pricin5; is a mGans of telling the shopper how much 
she/he is b u y 1 n g = 

_ 5. Nutritional labeling tells you nbout the amount of essential 
nutrients in a food. 

_ 6. Food is one of the largest oxpensea in the average family's 
budge c . 

_ 7 . The I a r g t p o r t L u n oi the food dollar goes for protein 
i terns . 

_ 8. A general rule for buying meat is that 1 pound of boneless 
meat will ma k u 4 servings* 

9* One's diot should be based on a variety of foods in order to 
provide r^iutriencs that have not been daflned, 

=1 0 * R © c o mm e n d d Dietary A j. 1 o w a n c e s are b n s e d on age, w e i g h t , 
height and sex, 

^11. There is no ona laud in any group that is the most nutritious 
or the b e p t buy. 

^12. By us In).; e u nomi a 1 kindH of fooiH, it is possible for the 
nomem.iKci; to n^jrvo the same munn, quantity and nutritional 
value if o r 1/2 t:\\<i cost. 

^13. The chDanor;r e.^sr per strv*lnM food in the meat group is driad 
peas . 

14. Most supermarkets sell t:hGir own privnte brands for less than 
name brands. 

_15* Most packaged rr ^ds hnvo upon dating codes giving their shelf 
life, 
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TERMINAL PERFORMANCE ^ ACCREDITATION STANDARD 
OBJECTIVE NO, 5.0 (cnnt'dO 



NO. 



INTERMEDIATE 
PERFORMANCE OBJECTIVES 



5.5 



The student will drmun- 
s t r a t e knowledge and 
skills needed to pur- 
chase and maintain 
clothing suitable for 
individual and/ or 
£ a m i 1 > needs and uant^ 
by correctly answering 
7 out of 10 test 1 t ^Mii . 



NO, 



RITf^RTON HEASURES 



at t: ached test 



ANSWERS : 

1 . T 

2 . F 

3 . T 

4 . 

5 . 

6 . 

7 . 

8 , 

9 . 
10 



T 
T 
T 
F 
T 
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5.5 -CRITERION TEST 



DIRECTIONS t Mark tLc irollnwing statQmunts with "T*- for TRUE 
or "F'* fur FALSE. 



1- 'the lib^^r contenc of a fabric Is required by 
1 a w to h u 1 i H t e d jn the Label. 



2. The fibGr conCGnt has no eflect on the fabric 
per forma nee and uye. 



3 . S a n f o r i z fc d is a c e r ni w h i c fi means the fabric 
will s li r i n k less 1 1 * a n 17 . 



4. Permanent press is a ch^mic?! basG process in 
w]i ich Lhu dryer daes the ironing* 

5* Proper fit is essential for health and comfor 



6. Laundry detergents should be used for launder 
Jng all washable fabrics. 



7 . ^1 1 o r i n e b 1 e a c Ii i s safe for all fabrics* 



8, Cold wattr preserves blight and dark colors 
best. 



9 . If o u use e i n ^ u p e r a t e d 1 a u n d r i e s , choose 
dryers v; i 1 1 1 varying t e m n r ti e u r e controls. 



10, The best way to h a e a well-rounded wardrobe 
is to buy all cloLhes on sale. 
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TEMINAL PERFORtlANCE ACCREDITATION STANDARD: 

OBJECTIVE NO. 5 . 0 •.cont'd.) 



■ — ' — 

NO, 


INTH^ED LATE 
PERFORMANCE OBJECTIVES 


NO, 


CRITERION MEASURES 


5.6 


The student will dcmon^ 


5 . 6 


See attached test 




strata knowledge and 








skills needed to pur-- 








chase and maintain a 








car as evidenced by 








correctly answering 7 








out of 10 test 1 1 e :n s . 












ANSWERS : 








1 . R 6 . A 








2 . C 7 . A 








3 . B 8 . B 








4 . C 9 . B 








5 . A 10 . C 






1 
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5,6 CRITERION TEST 

PURCHASIMG AND MAINTAINING A CAR 
DIRECTIONS I Circle tht! It; 1 1 er of the correct answer, 

1 . Suppose the front 1 1 /: t5 s o Z a car are d r n down on one s 1 d e ^ The 
basic problem is probably 
a. the tlras 
b* the wheel alignmerit^ 

2« A good road tast of a car should require 
a * no more 1 1 1 a n a trip around the block 
b . about 5 m i n Li c 0 s 
c . 20 minuter or m o r r:- . 

3. About how :iian=- milcH i« the nverage car driven per year? 

a. 5^000 

b. 10,000 

c. 20,000. 

4, Emll's car ciiught fire and burned up* The insurance company paid 
Emil for the car. His losses from th.? fir a were paid because he 
had 

a* liability Insutance 
b* collision Insurance 
c* comp r ehe na i V e Insurance* 

5 ~ Wh ich car will p rob ably lose tha most this year in depreciation? 

a * a n e P o ii 1 1 a c e d i i n 

b . a 3 ^ y e a r old P o n t i a c sedan 

Cp a S^year old Pontiac sedan* 

6 * Gi rl just bought a new Mercury. VJ h 1 c h will probably cost him the 

most this year? 
a. depreciation 
b*insurance 

gas and oil. 

1, The "10'* in 10/30/5 liability insurance stands far 
a. $10,000 
b* 10 accident: s 
c . 10 years. 

8* Suppose you hav^e 10/'UJ/5 liabil ity insurance. Under Florida *s 
no=fauld law this 
a* too little 

b* the least -anyone nhouid have 
Cp more than mi. n^T^tim, 
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5.6 CRITERION TEST (continuad) 



Which one of the.se three car ov^nars ha j the best coinbina- 
tlon of Insurance? 

a. Alice, who carries collision and comprehensive 
bp Joan, who carries comprehenslva and uninFured 

motorist covt^rage 
c. Linda, who carries liability and medical payments 

coverage 

In 10/30/5 liability insurance, which number stands for 
coverage against oroperty damage? 

a. 10 

b. 30 

c . 5 
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TEBMINM. PERFOm^\NCE . ACCREDITATION STANDARD: 
OBJICTIVE NO. 5 . 0 (conn-d,) 



NO • 




Vi\j w 


PR TTFR TON MFA^TTRF^ 


^ 7 






C W <-4 ^ <^ i L ^ KX l_ ^ 1= 




strate knowledge and 








skills needed to buy 








and us a insuranca to 








prQCact the indi\ridual 








and family as evidenced 








by correctly answering 








7 out of 10 test items. 












ANSWERS : 








1 * c 6 . c 








2 . a 7 . b 








3 * a 8 . b 








4 . b 9 . d 








5. a 10, d 
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5,7 CRITERION TEST 



DIRECTIONS • Siiluct che one beHt answer and place the letter in 
the blank. 



The basic n r 1 n r 1 p 1 g underlying insurance programs is that 
for a group -.■ ' personSjiosscs 
a . are u n c u r t a n 

b , are already k n o w n 

C * a li Q II 1 d be s h a r a d by a group as a whole 
d * cannot be d c. c e r m 1 n o d . 

T h o basic need ^ ov insurance is chat the losses for an 
ind ividual 

a. are certain but unknown 
b* cannot be deter mined 

c . are k n o w n b u v u n c c r t a i n 
d , can bo 1 i ;n 1 n a t e d . 



A 


P r cn^ 


1 un 


i 


n InH^n ranee 


a . 


"no 


a m o 


u 


n t paid f o r 


b . 


a r 


e w a r 


d 


tor buying 


c . 


r h 


par 




o f \\ 1 ^ t a K 


d . 


a d 


i V id 


e 


n d paid the 



The beneficiary named in a life Insuratice policy Is the 
p e *^ ^ o ti 

a . whose 1 i f ~' Is covered 

b * to w f un t li e policy payments are made 

c , w h o ]i a V s the premiums 

d . \^ho applies for t hi e protection* 

The great est protection against large losses due to Illness 
is o b t a i Ti c d through insurance covering 
a * ni a j o r m u5 d i c a 1 e k p e n s e s 

b. hon)i^al expenses 

c. surgical 'Expenses 
d . m e ci 1 c a 1 e x p e s e b . 

In3ur.;:.;;D cow ^anleH n:ake loan^^ against life Insurance 

poiicies a !i d (. rar;^^ 

a * no inner e s 

b. iilt.;li iiiC(5ru2dL 

c . r 0 1 a t: ' ^= e 1 / I. w L a t: e r e s t 

d * :■ o ifi I > ■ ■ u d i n t: e r c ! m: . 
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A provision in a ht^.alch insurance policy that requires the 
policyholder to siirirc in medical expenses is (a/an) 

a. G lim 1 r- M r i ; proviHion 
b • c o ^ i n u r . . i J. e clause 

non— can. ^le clause 

d ^ iriconLv^ • ^ : provision* 

A life insurance p n 1 i c y may c o n t a 1 n the provision that 
preitiium.-:5 will not have to he paid if the insured isi 
physically disabled for a period of at leaat six months. 
This p r D ^- = 1 s i o n is called 
a - spec X a .1 benefit 

b . e K t e n d e d coverage 
c ^ waiver of p r e m 1 u m 

d ^ a u t o m a 1 1. c c o v o r a g e , 

Life insurance pi'eniiums cost the most when they are paid 
a * annual 1 y 

semi-ann 1 1 a 1 1 y 
e - quarterly 
. d monthly 

v/hen a person stops wiying premiums on a life insurance 
policy (other than term), he may choose to 
a . a c c e p c the cash values of the policy 

b* let thfc" pclicy stay in force for its full amount for 
a p e i u d of time 

c. accopt: a n^^licy for a reduced amount paid up for life 
d * all o £ th o G e h o i c e s are available* 
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OBJEOTIVl NO. 5 , 0 (cont'd. ) 



ACCREDTTATION STANDARD I 



NO* 



INTERMEDIATE 
P^ORMANGE OBJECTIVES 



5.8 



The studant will demon- 
strata knowledge and 
skills needed to eval-- 
uate health services 
and related areas as 
evidenced by cQrrectly 
answering 70% of the 
t as t Items , 



NO, 



5,8 



CRITroiON MMSURES 



See attached 



ANSWERS 



PART 


I % 


1 , 


C 


6 . 


C 






2 . 


P 


7 . 


P 






3 . 


C 


8. 


C 






4 • 


P 


9. 


C 






5. 


C 


10 . 


C 


PART 


II 1 


1 . 


H 










2 . 


D 










3 . 


C 










4, 


G 










5. 


A 






PART 


HI 1 


1. 


F 


6 . 


T 






2 . 


F 


7. 


T 






3 • 


F 


8 , 


F 






4 . 


T 


9, 


T 






5. 


T 


10. 


T 
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5.8 Criterion Measure 



PART I - DIRECTIONS ; Place a "C" beside the public health agencies 
set up for consumer protection, and a "P" for privately 
owned agencies. 



1, American Cancer Association 

2. Weight Watehers 

3* Speech and Hearing Clinic 

4. Slender World 

5, Child Guidance Clinic 

6, Mental Health Association 

7 , Roman Spa 

8. Planned Parenthood 

9. Public Health Clinic 
10* Emergency Rescue Squad 



PART II - DIRECTIONS : Below is a list of common medical specialists 
^ — ^— ^ available to the consumer. Using the letter only ^ match 

the correct term with its definition* 

a, pediatrician e, internist 

b, obstetrician. f * ophthalmologist 

c, gynecologist g. optometrist 
dermatologist h, cardiologist 

1* Treats diseases of the heart, 

2. Deals with diagnosis and treatment of skin diseases, 

3. Concentrates on the treatment of women* 



4, Treats eye disorders^ eKamlnes eyes and prescribes glasses 
^ to maintain and Improve eyesight, 

5, Deals with the development and care of children^ and with 
~ the prevention and treatment of children's diseases. 

PART^ III - DIRECTIONS : Mark the corroct statements with "T" for 
- - - — ~ ^ TRUE or "F" for FALSE. 

1. An over the counter drug is one prescribed by a physician* 

2. A regular burial ceremony is cheaper than cremation. 



3, A pharmacist is capable of prescribing drugs for your 
illness * 

X05 
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Ctriterion Measure (continued) 



4* Many drugs recommended for weight reduction are Injurioui 
to health, 

5* Many cosmetic preparations have dangerous effects on those 
thatusethem* 

6» There is no drug available for the cure of a common cold, 
7* A death certificate is required by law* 

8. The best place to get advice on medical services available 
in the community is the white pages of the phone book* 

9. A doctor who says, "These pills are my own invention; they 
are guaranteed to cure all*"^ is probably a quack. 

10* In dealing with a funeral director^ make sure you get an 
Itemized price list* 
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T^niAL PERFOR^^i^CE 

OBJECTIVE NO* 5.9 (cont'd.) 



ACCREDITATION STANDARD 



NO. 



INTETOimi^TE 
PERFORMANCE OBJECTIVES 



S.9 



The student will demon- 
strata knowledge and 
skills needed to eval- 
uate products and 
serviees related to 
personal and family en-- 
rlchment as evidenced 
by completing 70% of 
the following Items, 



NO, 



5.9 



CRITMION MEASURES 



Checklist attached 
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5.9 



Crltarion Measure 



DIRECTIONS 



Using the chart below, list at least two (2) placei 
available to you and/or your family in each area. 



RECREATIONAL 
ACTIVITIES 



PHYSICAL 
HEALTH 



INTELLEC- 
TUAL 

GROWTH 



QUIET 
SOLITUDE 



SOCIAL 
ENJOY^ 
MENT 



CREATIVE 
ACTIVITY 



AUDIENCE 
SPECTATOR 



Credits CONSUMER ECONOMI C S / PRINC IPLES AND PROBLEMS 
Wilhelms / He imer 1 
1959 
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iOWECTIVE NO- 6.0 



ACCMITATION STANDARD I 



After completion of a unit of instruction, 76% of the students will 
demonstrate the ability to protect their rights and accept their 
responsibilities as conaumerss workers and citizens as ^ vldenced by 
reiponding with 80% accuracy on a test. 



NO. 



INTlMroiATE 
P^^OBHANCE OBJECTIVES 



NO, 



ERIC 



6.0 



CRITERION MEASURES 



Bee attached test 



ANSWERS 




1 . 


1. 


C 




2, 


G 


2 . 


1. 


D 




2 . 


F 




3. 


E 


3. 


1. 


C 




2, 


E 


4 . 


1 . 


B 




2. 


C 




3. 


E 




4. 


F 


5 . 


1. 


D 




2 . 


F 


6 . 


1 . 


J 



109 



CONSUMER EDUCATION - HOME ICONOMICS 



*-i5-. 0 Criterion Measure 

DIRECTIONS: Below are 6 typical consumer complaints and 10 possible 
V"" CQurseu of action. List in correct sequence (1,2,3, 

etc,) the best course of action for the consumer in each 
situation. 



BEST COURSE OF ACTION 



A, Go back to the business^ try to work the problem out 

B, Contact the manufacturer concerned with the product, 

C, Contact the local Better Business Bureau. 

D, Contact the local office of Consumer Affairs. 

E« Provide the information in writing to the states 
attorney's office for prosecution, 

F. CQntact the state agency which handles this area. 

G. File a Suit and present your own case in the small 
claims court • 

Hp Hire a lawyer and sue in the county court. 
I* Call Ralph Nader, 

J* Contact the federal agency which has authority in 
this area. 



CONSUMER COMPLAINTS 

1* The concrete wall and floor of your new swimming pool has cracked 
and the company Is refusing to flK the damage unless you pay 
$2,000 more. Other pool companies have offered to correct the 
damage for $2,000. 

1, 2. 

2. The beauty school to which you have prepaid $1,000 tution closed 
and the owner moved out of town. 

1, 2, 3^ 

3. You paid a carpet firm for a wall to wall carpet ins t a 1 la t to n ;f or 
your home which promised prompt delivery. Three months later 
only the living room carpet has been installed and the firm keeps 
telling you the rug is on back order. 

1. 2. '^^ 

4. You bought a stereo system from a local merchant. The set has 
been in the shop 5 times and still does not work properly. Now 
it has broken down for the sixth time, 

1. ^ 2.^ 3._ 
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CONSUMER EDUCATION 



HOME ECONOMICS 



Criterion Measure (continued) 



You took your car to the local garage* The mechanic callad and 
told you the^coat to fix your car would be $ 100 • When you went 
to pick up your carj he presented you a bill for $250 with the 
escpianation that other problems had come up. He refused to let 
you have your car until you paid the $250. 
1. 2 . 



You received a bos of greeting cards from a charity agency. You 
gave them to a neighbor. Now the agency is threatening a law^ 
suit unless you send $5*00 immediately, 
1 • 
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VI-4 



f?5^^INAL PERFORMANCE 



COURSE CONSUMER EDUCATION - HOME ECONOMICS 

ACCREDtTATION STANDARD! 



dilECTIVE KO. 



6*0 



(cont'd*) 



[NTEMiEDIWE 
NO, pEWOraiANCE OBJECTIVES 



6:.l 



The atudant will demon- 
trate an undars tand tng 
□f the role of govern- 
meats in consumer pto- 
taction by correctly 
answering 7 out of 10 
test quastions- 



NO* 



6,1 



CRITERION MEASURES 



See attached toRt 



ANSWERS 
1, F 



2, 

3 . 

4 . 

5 . 
6. 
7 . 
8 
9 

10 



S 
S 
L 
F 
S 
S 

s 

F 
L 
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r-.---- VI- 5 

CONSUMER EDtrCATlON = HOME ECONOMICS 



f 

W*l Criterion Measura 



DIRECTlONSi Place the let ter only which identifieB the govern- 
mental level responsible for the fallowing consumar 
protection laws* 



L - Local 
S - Sf.ate 
F - FaJerai 







.1. ^ 


Truth in lending 






2, 


Retail Inatallmant Sales Act 






3. 


Shelf life dating of milk produrts 






4, 
5, 


Zoning laws 
Nutritional labeling 


■■ ■ 




6* 


Landlord - terant ralat ionships 


:;;!^;=" 




7, 


Motor Vahicla Sales Finance ict 


-A 




8 » 
9. 


Hazardous Substance Act 

Mailing of unordered merchandlaa 


i.-. . - 

■- 




10. 


Stray Animal Act 



v." 



I . 3 



VI-6 



iVoBJlCTWE NO, 6*0 (conc'd.) 



COtURSE CONSUMER EPUCATION - HOME ECONOMICS 

ACCREDITATION STANDARDS 



NO. 



INTlMiroiAIE 
EBFOM^Cl OBJECTIVES 



6,2 



The atMident demon-- 

tratee an undarstand'- 
lag ot the responalbil' 
ItlSB inherent in his 
rights as a coneumer 
by cDrrectly Identify- 
ing 2 rasponslbllltias 
for each of the 5 con- 
aumer rights^ 



NO. 



6 . 2 



CRlTmiON MEASURES 



Sea attached test 



ANSWERS^ 

1, a) eKamine merchandisa for safety 

features * 

b) follow use and cara Instructions 

c) reporl: uiisafa products 

2. a) analyze advar t is emen t s 

b) kaep informed about new products 

c) ^(--^heck care instructions before 

buying 

seek additional information ir 

necessary 



3 , a) be selective 

b) r€-cosniEe income llmi ta t ions 

c) be hoaast in dealings 

d) treat merchandisa with respect 

4. a) to voice complaints and 

sa t is f ar t tons 

b) to make suggestions for product 
improve nienta 

c) to know where to go for help 

5, a) be informed and respect existing 

laws and standards 

b) be informed of one's rights 

c) accept responsibilities as a 
vo tar 

d) support voluntary organisations 
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CONSUMER EDUCATION - HOME ECONOMICS 
6.2 Criterion Measure 

DIRECTIONS I List two consumer responalbillties for each of the 
five consumer rights listed below* 

1. Right to safety 
b * 

2* Right to be Informed 
a » 

b . 

3, Right to choose 
a . 

b, 

4, Right to be heard 
a « 

b* 

5, Right to be protected 
a . 

b . 

1x5 



m 

m 

I 



VI-8 



COUR 



SE CONSUMER EDUCATION - HOME ECO. 1MJCS_ 



I 



TERMINAL PEWOMAl^CE 
; OBJECTIVE NO, 6-0 



ACCREDITATION STAITOMD: 



(cont' d. ) 



N0« 



INTEmmiATE 
ERfOHMMCE OBJECTIVES 



6-3 



The atudant will 
recognize the local, 
state and federal 
agencies which protect 
the consumer as evi^ 
dinced by correctly 
answering 18 out of 25 
test items* 



NO, 



6 . 3 



CRITERION MEASURES 



See attached test 



ANSWERS 

I, 1, 

2. 

3 . 

4 . 

5 , 

6 . 
7 
8 



A 
A 

A and M 
E and A and B 
D and A and B 
A 

A and F 
A and C 



II 



1. *^ 

2 . ^ 

3 . ^ 

4 , 

5 . 

6 . 

7 . ^ 

8 . *^ 



CONSUMER EDUCATION - HOME ECONOMICS 
6.3: Criterion Measure 

Below is a list of sub j ect- areas in which a conaumer might have com 
plaintSp and a list of state agencies that one should contact to 
file a complaint* 

DIRECTIONS t Using the letter only of the agency, match the agency 
with the subject area. More than one agency may be 
involved * 



1. 


Advertising 


A. 


Dept.. of Agriculture 




Appliances 


B. 


Dept. of Business Regulations 


3* 


Beauty Products and 


C, 


Dept. of Commerce 




Services 


D, 


Dept * of Community Affairs 


4* 


Credit 




Comp troller 


5, 


Landlord and Tenant 


F* 


Dept* of Highway Safety 


6, 


Mail Order 






7. 


Mobile 






8, 


Travel 







Below is a list of agencies available to help the consumer. Place 
aheck beside the agencies available to the consumer in Jackeonvllla 



1, 


Better Business Bureau 


2. 


Office of Consumer Affairs 


3 • 


Division of Family Services 


4. 


Public Service Commission 


5, 


Dept. of Pollution Control 


6. 


State Department of Education 


7. 


Legal Aid Clinic 


8, 


Small Claims Court 


9, 


Credit Counseling Service 


10, 


Office of Economic Opportunity 



CONSUMER KDUCATION ^ HOME ECONOMICS 



SUGGESTED RESOURCE SPEAKERS 



ECONOMIC SYSTEM 

University Professor - calk on economic syatem 
Federal Reserve System 
Local Chamber of Commerce 
Advertising Agent 



2, VALUES AND DECISION-MAKING 
Clergyman 
GJEO 

Social Service Agencies (ACTION) 

Family Services 

Newspaper writer or reporter 

HUD Administration 

Mayor's Energy Office 



3, WORLD OF WORK 

Florida State Employment Office 
Any retail store owner 
Retail Merchandising 



4 r - - MONEY MANAGEMENT 

Local Credit Union 

Consumer Finance Company 

Credit Card Company Representative 

Commercial Banks 

Savings and Loan 

Stock Broker 

Credit Bureau 

Consumer Credit Counseling Service 



BUYING GOODS AND SERVICES 
Furniture Salesman 
HUD Representative 
Real Estate Salesman 
Builders 
Architect 

Land Scape Architect 

Mobile Home Salesman and Park Operator 

City - use of electric blllSj reading meters services 
for houses 
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SUGGESTED 



CONSUMER EDUCATION « HOME 
RESOURCE SPEAKERS (continued) 



ECONOMICS 



Appliance Salesman 
Appliance Repairman 
Finance Appliance Company 
Interior Decora tor 
Carpet Salesman 
Furnitura Store Owner 

Profesalonal in Food Service Industry 
Druggist 

Farmer or someone from Farmer's Market 
Retail mer chandis er 
Fashion Coordinator 
Dry cleaning 

New and used car Salesman 
Insurance Salesman 
Motorcycle Salesman 
Funeral Home Director 

Lawyers - wills , legal rights of a teenag 
Doctors 

Medical Specialist 
Child Guidance Clinic 



6, CONSUMER PROTECTION 

Office of Consumer Affaira 
Small Claim's Court 
Better Business Bureau 



(Would like to have field trips wherever possible) 



CONSUMER EDUCATION - HOME ECONOMICS 



BIBLIOGRAPHY 
BOOKS 



Buying Guldae i Consumer RepQrts . Available each year. 

Consumer Education Curriculum Modules : A Spiral PrQcase Approach ^ 
» College of Home Economics. North Dakota State University* 
Fargo^ North Dakota 58102, For salei U.S. Government 
Printing Office 1974, Prlcei $17*75 per eat. Stock #il780- 
01284. 

Consumar News (bi-waakly) * Office of Consumar Affairs, 
Washington, D. C. 20201 

Finance Facts (free) . Monthly Publication of National Consumer 

Financa Association Educational Service Division. 701 Solar 
Building. 1000 16th Street N.W, Washington^ D. C, 20036. 

Jelley and Hermann, The American Consumer Issues and Decisions . 
St. Louis, Mo, McGraw-Hill Book Company. 

Management and Family Economics , Florida Teaching Guide 1974. 

Shopper's Guide , U, S. Department of Agriculture 1974. 

State and Federal Consumer Laws . (Over 50 addresses in addition) 
Duval County CourthDuse, Home Economics Extension Office, 
^Mrs. Bessie J, Canty- 

*Thal and Holcombe, Your Family and It's Money . Bostonj Houghton 
Mifflin Company 1968. 

*Warmbe, Wyllle and Sellui;^, Consumer Decision Making , Dallas, 
South Western Publishing Company 1972.^^ 

Welhelnrs and Haimerl, Consumfer Economics . Dallas, Texas. 
McGrawHill Book Company 1959 . 

Wingate, Gillespie and Milgrom, Know Your Merchandise for Retailars 
Dallas, McGraw-Hill Book Company-- 1975. 

Wolf and Bacon, Personal Finance , Boston, Allyn and Bacon, Inc , 
1972 



*State Adoptad 
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CONSUMER EDUCATION 



HOME ECONOMICS 



PERIODICALS 



V Chaaglng times 
G^nsumer Rapor ts 

Forum > J. C, Panney Company* 1968-1975p 

' — Journal q£ Home Economics 

Sears Educator Resource Seriesj 

19 6 9 A Departmont Store in the Classroom 
1971 Age o£ Adaptati on 

1971 Portable Appliances ;_Thelr Selection and Urq 
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CONSUMER EDUCATION - HOME ECONOMICS 



AUDIO^VISUAL MATERIALS 



AHEA, Helpe . Over 30 toplcg available. For order form, write to 
■ - - AHEA Sales Office, 2010 Massachusetts Avenua - N,W, 
Washington, D. C. 20036 

Am I Worth While - Identity , Self Image > White Plains, Sound and 
Slide Se t • 

Banking and Banking Services . Washington, D, C*; Changing Times 
Educational Servlceo. 

Careers In Child Care and You th Guidance ^ New York. Butterick 
Publishing Company, 

Careers In Consumer Affairs , New York* Butterick Publishing 
Company . 

Careers In Fashion Industry , New York, Butterick Publishing 
Company, 

Careers In Houslng i The Interior ^ New York. Butterick Publishing 
Company, 

Careers In The Food Industry^ New York. Butterick Publishing 
Company . 

Clarifying Your Values , White Plains, Sound and Slide Set. 

Coping With Life The Role of Self Control . New York, Sound 
"and^TldV Set / 

Coping With Life - FruBtration andDlsappointmnnt , New York, 
Sound and Slide Set. 

faecision-MakinR : Dealing With Crisis , White Plains, Sound and 
Slide Set , 

Film: The Monoy Tree . California, Hanna Barbara Productions , Inc • 

Financing A New Partnership . New York, J, C. Penney Company 

Florida Bankers Association, Five films available to be ordered 
through local bank. 

Human Relationships Why They Succeed or Fail . New York, 
. Sound and Slide Set, 

Justice Xn The Markntplace . Washington, Changing Times Educational 
- Service. 



CONSUMER EDUCATION ^ HOME I-CONOMICS 



AUDIO-VISUAL MATERIALS 
(continued) 



Let*S Go Shop ping. A\ish in g t on , D. C. Changing Timas Educational 

Services * 

Myths and Sterotypes . White Plains. Sound and Slide Set, 

So You Want To Use Credit . Washington, D. C. Changing Times 
Educational Services, 

So You Want Wheel . Washing ten, D. C. Changing Times 
Educational Services. 

Survival Kit . 26 booklets - 30 minute TV program, $1.00 each or 

$26.00 set, Maryland Center PublLc Broadcasting, Owing Mills, 
Maryland, 21117. 

The Corltemporary Consumer Series , Gregg and Community College 
Division. McGraw-Hill Book Company. 

TopdcB include: Protection and the Law; Housing, Furniture, 
and Appliances; Transportation; Understanding the Marketplace; 
Food and Clothing; Health, Education and Recreation; Financial 
Security; and Money Management. 

Paperback books with 3 to 6 chapters discussing topics listed* 
End of chapter activities ^ teacher's manual and key. Student 
tests includes audio-visual materials correlating with book- 
lets are available. 

Vypical Gyps and Frauds , Washington, D, C, Changing Times 
Educational Services* 
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